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_LOW PRESSURE VAC DRYER 
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Your Best Investment in Lowered Overhead! Only One Boiler Unit Provides 
Hot Water for Washing, Steam for Drying, and Heat for Your Premises... 


LOW OVERHEAD As much as two-thirds savings 














International’s brand new Safe-T-Steam Dryer is a 





major breakthrough in modern coin-op equipment! * on operating costs! Here’s the amazing comparison 
Costs no more than ordinary dryers, yet it’s precision- — estimated on one hour's drying time: i 
engineered to cut down fuel consumption... to ero co PS ae ee ae 





satisfy all your demands for: . 


ABSOLUTE SAFETY No open flame...no chance 
of hazardous flame-fume contact. No possibility of 


Salt 
; : f - 


explosion or spontaneous combustion. Safe-T-Steam ° 

rules out noxious odors or possible fabric damage. 

EASY MAINTENANCE No pilot light . . . no deli- CUSTOMER SATISFACTION  Safe-T-Steam drying 
cate controls to go out of order. Minimum number of e leaves no streaks ...no carbon spots; dries at safe 
parts are trouble-free. You get positive, controlled low temperature — fast! Clothes are purified by 


heat without gas combustion equipment. ultra-violet ray; emerge beautifully conditioned. 


UP TO 66% SAVINGS ON OPERATION AND MAINTENANCE | 


Let us show you how overhead can be cut way down with drastic reductions in 
fuel consumption when you use the Safe-T-Steam dryer, Write or call TODAY! 
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GLOVER 
COIN-OP « 


DRY CLEANING UNITS 


2) 





AUTOMATIC, STAINLESS STEEL 
COIN-OP OR NON-CO/IN MODELS 












CAPACITIES 


MODEL RATING CYCLE TIME 
Coin-op Hot Units 8to12Pounds 30 Minutes 
Non-Coin Hot Units 16 Pounds 60 Minutes 
Non-Coin Cold Units 25 Pounds 17% Minutes 


Maintenance costs are low because (1) units are 
more durably constructed; (2) complete inde- 


Serve You Better, Longer 


vings 


rison | 





Cylinder tub and shell are solid stainless steel. 
There is no porcelain to chip, no ordinary steel 
to be exposed and destroyed by perchlorethylene 
vapors. Even front panel is practical, attractively 
satin-finished stainless steel. 


Sweet-clean freshness is assured for each load 
because each load automatically gets fresh, clean 
filter powder. Automatically the muck is ejected 
to special removal tank. Solvent flows freely, un- 
retarded by too much filter pressure, and is dis- 
tilled and saved. After automatic drying cycle, 
entire load is literally flooded with fresh air for 
good measure! Even when machine is idle, perce 
odors are exhausted to outside. 


You needn’t worry about obsolescence. You set 
weight limit and price charged to suit yourself, 
so your store and your Glover machines adjust 
easily to increasingly heavy patronage. 


You get up to four times the income from the 


pendence of each fully self-contained Glover unit 
minimizes shut-down; (3) no experience is 
needed to service machines daily; (4) attention is 
needed only once or twice weekly to check the 
level of the filter powder in the bin, to check the 
level of the dried and powdered muck in the 
removal drawer and to check the level of the 
perc in the base tank. 


Door is safety-locked during entire cycle. 


Installation is simple, inexpensive. Simply con- 
nect electrically, and to water line, drain line 
and vent. Entirely self-contained; no extra equip- 
ment. You order only as many Glover machines 
as you wish; no minimum required. NOTE: 
Glover units, both Single and Twin, will pass 
through a 36-in. doorway! 


Full-year Glover guarantee is backed by forty 


years of experience by one of the most honored 
names in the dry cleaning industry. 





same floor space with compact, efficient Glover 
drycleaning units. 


ying 
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1 BILL GLOVER, INC. 1 
§ 5204 Truman Road, Kansas City 27, Mo. { 
Get full details! i Please send me full details now on your i 
1 (_}) COIN-OP Single and Twin Dry Cleaning Units i 
Fill out and mail coupon today! y [INON-COIN-OP Single and Twin Dry Cleaning Units » 
i NAME i 
R ] u L ; FIRM NAME ; 
ewe a-n—aien 
: ; CITY ZONE___ STATE ! 
5204 TRUMAN ROAD ina ; i 
[ I'd also like information on Glover Coin-Op Laundry Washer-Extractors 


CIRCLE NO. 9 ON POST CARD 
AUGUST, 1961 1 














YOU CAN GET 
POPCORN’S BIG 


cy pat | Sa COIN-OP 


NUT V le 
aU Gt) it) 
apa 


THE MAGAZINE FOR COIN-OPERATED LAUNDRY AND DRYCLEANING BUSINESSMEN 






FEATURES FOR AUGUST 1961 



































10 PROMOTION BUILDS CUSTOMER TRAFFIC for Norman May- 
field's St. Louis, Mo., coin-op. His Grand Opening featured 
gifts, contests, and help from his equipment and distributor 
manufacturer. 


°o 


14 SHOULD COIN-OPS BE LICENSED is answered by the re- 
spondents to this month's Both Sides of the Coin feature. The A 
majority say no, Read why. u 













| 
STURDY | si 
CONSTRUCTION 
) h 
: 18 V-BELTS—KEY TO YOUR MACHINE'S LIFE was written by an : B 
i expert in the belt-pulley field. Hints on how to find and check | ti 
/ excessive wear on your laundry equipment are outlined. j a 
: 
PER SALE : : 
: ' c 
20 "KILL TWO BIRDS WITH ONE STONE" js the advise COIN- r 
; OPerator Oliver Snook, Denver, gives to his customers, They | s 
j shop at local stores as their work is being cleaned an d| aundered, : a 
v 
| a 
22 CUSTOMERS DEMAND COMFORT and Lou Hess of Forty-Fort, ! p 
Pa., makes sure they get it in his air conditioned coin-op laundry. c 
t 
0 
| < 
29 COIN-OP'S GRAND OPENING PROMOTION KIT, a complete | 
ro , eight page section devoted to getting customers into your store ' 
Only Gold Medal can offer these fea- and making them want to come back. Included in the kit: 
tures: 
@ up fo &c profit per dime sale 
Handbills—A basic device 30 
@ less than 2 feet square ; ‘ 
i 101 Promotional ideas ....... ... 32 
@ takes two nickels or a dime : wa ; 
Radio—TV Ads and Publicity .. 37 
@ completely trouble-free 5 3 ; 
Preparing Newspaper Copy ..... .. 38 ; 
@ completely corrosion resistant ap nor 
Publicity Campaign Checklist .. ne 4 t 
@ container cost under 3/10¢ each : 
This is the unit you will 
eventually standardize on. 
Buy it first and be thou- 
sands of dollars ahead. DEPARTMENTS i 
Write now for details. : iy 
Order several soon. X y 4 EDITORIALLY SPEAKING 
- 6 DEAR EDITOR ! 
UR ay PRODUCTS mn : aoe | 
42 MAINTENANCE MANUAL : 
1835 Freeman Ave., Cincinnati 14, Ohio 46 ON THE ASSOCIATION FRONT 
. 48 ALLIED ACTIVITIES ; 
for over 25 years the world’s most re- | 


spected name in the Concession Industry. 
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WASHER-EXTRACTORS build Coin-Op 


profits in these 4 ways... 
















NEW BUILT-IN CUSTOMER APPEAL — As easy and safe to 

operate as any domestic machine. New washing efficiency for giant 
loads like 9’ x 12’ shag rugs or up to five conventional machine 
loads at once. 


NEW LOWER COST AND GREATER VALUE — Prices slashed 
up to $435 per unit. Rugged, proven commercial construction, as- 
sures trouble-free operation. 


NEW CHOICE— CABINET OR PANEL MODELS — “Big 
Boy” panel model permits flush wall installation for more attrac- 
tive grouping of several machines. Installs in less space without 
i any special foundation. 

















NEW DROP-COIN OPERATOR — SHORTER CYCLE—No eS 

| coin slide problems with exclusive drop-coin design with bent coin iw 
return. Completely automatic 25-minute wash (two high speed 

spins and 3 medium speed spins during cycle) requires less water 
and power. New automatic control adjusts water levels for both 
washing and rinsing. 


The new “Big Boy” has 
proved its profit-building 
capability in field tests 
the last 2 years. Be the 
first to get full details 
on the new “Big Boy.” 
Send coupon now. 





“Trademark 
) a OE ® 
TROY LAUNDRITE DIVISION, Dept. CO-861 i 
' 0 U LAUNDRITE American Machine and Metals, Inc. i 
EAST MOLINE, ILLINOIS 
' Troy taenditte Division of Please send me details on the new, coin-operated 


LAUNDRITE “Big Boy.” 


American Machine and Metals, Ine. 


RE RR AR A IB oe Rae eR cio) 


FIRM 








East Moline, Iitinois 
§ = 2 « . + 
Divisions of American Machine and Metals, Inc. ADDRESS 
TROY LAUNDRITE MACHINERY « RIEHLE TESTING MACHINES - DEBOTHEZAT 7 meteie 
FANS + TOLHURST CENTRIFUGALS + FILTRATION ENGINEERS « FILTRATION CITY &@ ZONE STATE 
FABRICS « NIAGARA FILTERS + UNITED STATES GAUGE - AUTOBAR + AUTO- Sa ee 
MATIC DEVICES « LAMB ELECTRIC COMPANY + HUNTER SPRING COMPANY ATTENTION MR. 


see oe @ @ oe eo eo eo 8 8 


' : GLASER-STEERS CORPORATION 
— . e : : ‘ 
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BEXKING.. 


A Day to Remember 


There are days when we hate to face the mountain of mail 
that comes into our office, for invariably we read of some city, 
3 town, or village that has seen in coin-op own- 
ers an opportunity to build up the municipal 
treasury. We begin the day with a report of 
some restrictive legislation, spawned in some 
instances by a second rate television show, and 
end the same day with a report that an associa- 
tion has lost interest in correcting the image of 
the industry. 

Today, however, was different. Our Gal Friday placed the 
following editorial from the Elizabeth (N.J.) Daily Journal on 
top of the stack of mail. Today, we began the day with a smile 
and the knowledge that there are some who care about our 
industry, and let everyone know about it. 


ee 


Rush To Write Law 


When an idea made money or provided service 
for the community in times gone by, the first re- 

action was to imitate it. Today, the tendency is to 
write a law circumscribing its operation. 

| Thus it is with self-service laundries, a boon’ 


Extended hours are necessary to the investor's 
| return and the housewife’s convenience. But prob- 


attendants on the premises. 

The issue presents still another collision of 
rights—those of the laundry owner and those of 
the public. Is the danger to the public great 
enough to warrant a restriction on the laundry 
owner's right to conduct a business the way he 
wants to? 

Police Capt. Roy of Elizabeth, which is com- 
paratively free of the troubles disturbing other com- 
| uunities with coin-operated laundries, provides 
‘| what appears as the most reasonable comment. It 
is up to the owner to maintain decorum on the 
premises, he notes. Costs of repair and higher in- 
surance rates automatically will force him to add 
attendants or limit hours, says the captain. 

We may be too much in a rush today to impose 

laws as correctives in situations that are capable of 
4 correcting themselves. This applies beyond the 
self-service laundry question, too. The surest way 
to stifle individualism is to smother the populace 
under regulation, code and conformity. 

Laws should be drawn after demonstration of 
| real need and after full deliberations. Hasty, ill- 
sj advised laws are ineffective in themselves and 
4 harmful generally because they tend to dilute re- 


'] spect for authority. ratesic 


Thank you, Daily Journal. We couldn’t have expressed our 
views more positively. 
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NOW! YOU CAN BUY EVERY TYPE 


COIN WASHER MIXING VALVE FROM UNITED! 


e OVER 20,000 VALVES IN STOCK 


e ONE YEAR 100% GUARANTEE 
e FAST... FAST SERVICE . . . ORDERS 
SHIPPED IMMEDIATELY 


ALL THERMOSTATIC TYPES 
EXCHANGE ..... $5.50 


Send in your defective valve. 
We'll send you one with a one 
year 100% guarantee. 


PETRIAVSOGNEES: © s- 5. elu $6.75 


You don’t have to send a de- 
fective valve. Just order the one 
you want. 


NEW! 


ee 








M15B THERMOSTATIC 
ALL BRASS VALVE 





ALL BRASS VALVES 


THERMOSTATIC & NON-THERMOSTATIC 


AVAILABLE AT UNITED VALVE ONLY! 
Here’s what the industry has needed for many, many years! An ALL BRASS VALVE! For a slightly 
higher initial cost, you eliminate all problems connected with cracked nylon valve bodies. No more 
stripped threads! Valve bodies are guaranteed for the life of the machine! We will replace any nylon 
thermostatic or non-thermostatic valves on your machines for only $8.50 in exchange for your old 
nylon valve or for $9.50 outright. Specify ALL BRASS when ordering. 


N10B ALL BRASS 


VALVES FOR ALL COIN-WASHERS 


Bendix Blackstone 


Westinghouse 


Frigidaire Whirlpool Hotpoint 
Speed Queen Apex G.E. 


A.B.C. Maytag Easy 

Hamilton Norge Dexter 
Philco-Bendix 
Marquette Duplex 


Coronado 
Launderama 


Kelvinator 


ALL NON-THERMOSTATIC TYPES 

EXCHANGE ...... $4.00 

P OUTRIGHE:........ $4.75 

N10 NYLON BODY ONLY — 1.50 EACH 
EASY TO ORDER 


When buying outright, use factory number; when 
exchanging valves, no number is needed. You will 


receive exactly correct valve. 
NEW we 








coils. Fits ALL brackets. 


FOR MORE INFORMATION 
SEND COUPON TO 


UNITED VALVE SERVICE INC. 


! 
' 
| 3026 W. Montrose Ave. 


| 


AUGUST, 1961 


Replaces all M15 thermostatic 
type valves. Can also be used 
to replace M8 all brass or % 
nylon valve with no added cost 
for solenoid coils. Comes with 
all type outlets and flow controls. Note built-in N1I0B BRASS BODY ONLY WITH 





Chicago 18, Illinois 


NON-THERMOSTATIC 


Replaces all N10 non-thermo- 
static type valves. Comes with 
all type brackets and flow con- 
trols. 


OUTLET AND FLOW CONTROL 


ORDER TODAY... FREIGHT PREPAID ON ALL ORDERS 





Caer .. STATE 


MACHINE MODEL NUMBERS 
' VALVE NUMBER 
I 
| NUMBER OF MACHINES 
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Investment 


maximum coverage 





“at minimum cost! 


Fire 

Lightning 
Windstorm 

Hail 

Smoke 

Riot 

Explosion 

Vehicle Damage 
Vandalism 

Theft 

Plate Glass 
Customer Bailee 
Improvements and 
Betterments 

®. Liability—Products 
@ Business Interruption 


You get this complete Coin-Op 
Coverage, at such a low cost 
because you’re buying an all- 
in- one protection package. 
Only M. Kravetz & Co. gives 
you so much sound Insurance 
Coverage for as little as $200. 
Act now! Get all the details 
today. Write, or call. 






oiani 
WK+68 


M. KRAVETZ ~ 
& COMPANY 


880 Bergen Avenue 
Jersey City, New Jersey. 


OL 6-4000 
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Correction 


I read in the March issue of 
COIN-oP that a recently opened 
laundry and drycleaning coin-op in 
Quincy, Mass., is the first such in- 
stallation in the New England area. 
Well, permit me to offer a correc- 
tion. My husband and I had an 
operational “Peter Rapids” store as 
far back as November °60. As a 
matter of fact, a neighbor of ours, 
also a COIN-OPerator, installed a 
coin-op drycleaner in her store even 
before then. For your further in- 
formation, our “Peter Rapid” store, 
located in Brickton, Mass., is the 
first in the country. My husband 
and I take this opportunity to invite 
you to visit our installation. 

Mrs. William Nisby 
Abington, Mass. 


What we meant to say when we 
reported the Quincy opening, was 
that it is the first Norge Laundry & 
Drycleaning Village in New Eng- 
land, not the first coin-op dryclean- 
ing. Thank you for your interest in 
the accuracy of COIN-OP, and thanks, 
too, for the invitation. Don’t be very 
surprised if we take you up on it 
in the near future.—Ed. 


Exchange Students 


One of our readers, Mr. Christo- 
pher Beresford, joint. governing 
director of the Lyndale Laundry and 
Cleaning Group here in England, 
is visiting your country and has 
asked me for introductions to some 
of its leading plants. I have taken 
the liberty of giving him your name, 
and he will probably be calling you 
when he arrives in your country 
within the next few weeks. 


Ancliffe Prince, Editor 
Power Laundry & Cleaning News 
London, England 


We’re glad you did, Ancliffe. 
We'll fill him in on the U.S. coin-op 
picture.—Ed. 


Hands Across Seas 


You very kindly saw me when I 
first came to the United States early 


DEAR EDIT@R: 





























in May. I found my visit very inter. 
esting and in both Canada and the 
States, people still seem to be in 3 
quandary as to how coin-op dry. 
cleaning is going to affect the pro. 
fessional business and what they 
should do about it. Personally, it 
did not seem to me that COiN-op 
drycleaning was going to damage 
the main trade, where good service} 
was being given. t 
Christopher Beresford 
Lyndale Laundries Lj} 
London, England 


We agree with you about the pro 
not being hurt by coin-op Cleaning 
where “good service was being} 
given.” As a matter of fact, the 
National Institute of Drycleaning, 
recently said that “Selling osaiia| 
coin-ops is like selling against the| 
price cutter. If a price cutter can 
permanently take away your cus 
tomers, it is because you haven 
been offering anything better thay 
his low price.” There is a place for| 
both the coin-op cleaner and the} 
professional.—Ed. 


Overseas Ovation 


I felt I must write to express my 
personal appreciation of your cour; 
tesy and kindness during our recent} 
visit to Philadelphia and New York. 

Our visit to the. Flatbush (Bklyn) | 
coin-op proved most instructive and 
I shall be writing on this and my; 
impressions of coin-op cleaning it} 
a forthcoming article in Power Laun- 
dry. It was indeed a great pleasur| 
to make your acquaintance. 

Eric G. Goble | 
Power Laundry 
London, England 


t 


The pleasure was ours.—Ed. 


Want To Form Association ‘ 
' 


I am the owner of two coin-0p{ 
laundries and have gained much/ 
useful information from your magi} 
zine in the few months I have beet) 
receiving it. After reading the variet 
requests in “letters to the editor,” !) 






continued on page 63 
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HOTPOINT COIN-COMMAND 
BRINGS YOU THE WASHER... 
THE PROGRAM-FOR BIG PROFITS! 


From the durable all-porcelain finish to the rugged, coaxial 
transmission, here is the washer for your commercial laun- 
dry! It’s designed to meet your exacting demands for de- 
pendability and economy ... your customers’ desire for fast, 
thorough washing results. 


K FAMOUS AGITATOR ACTION — removes dirt, 
|' floats it out of tub— not through wash 


* TWO-CYCLE CONTROL -— located conveniently 
‘ on top of heavy-duty coin box 


kK SIMPLE WASHING INSTRUCTIONS — perma- 
nently fused inside lid 

And, Hotpoint has the purchase program that can be tailored 
to your specific needs! It’s simple to have these new auto- 
matics working for you. They’re available in Classic White, 
Petal Pink or Turquoise Green. Mail the handy coupon today. 


Coin-Commanp By 
e 






A DIVISION OF GENERAL ELECTRIC COMPANY Boe oe ow oe oe ee ee oe oe oe ee es se oe 


PORCELAIN 


inside and out 0 
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POWERFUL COAXIAL TRANSMISSION *. 

Gives you smooth, dependable operation. > 
e Transmission carries full-year written parts e 
: replacement warranty! 


The eo° 
ee ee 
Pees 


Hotpoint Coin-Command Washer Dept. CO-8 
5600 West Taylor Street, Chicago 44, Illinois 


Please send me complete information on the 
new Hotpoint Coin-Command Washer. 


Name 2) 5s ei BT S94 ee : 
Firm Name _. 
Address j a tetconiat ne 


Re hs eee ee is... Ss 
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WHAT'S NEWS 





O PR@®DUCTSMLITERATURED @ 


WATER TEST KIT 


A compact, low-cost water testing 
kit is being marketed by Sequestrator 
Products Corp. Small enough to be 
carried in a coat pocket, the kit con- 
tains six plastic bottles of chemicals 
with plastic droppers and caps, three 
test tubes, one measuring vial and test- 
ing instructions. The material is con- 
tained in a plastic carrying Case. 
CIRCLE READERS SERVICE CARD No. 50 


FLOOR MATTING 


Colored vinyl sectional floor mat- 
ting, grease-resistant and reversible, 
has been developed by American Mat 
Corp. Called “Counter Step Matting,” 
the product comes in 6x2-5/16x5/16- 













inch non-porous sections. Available 
in 13 colors, the matting is easy to 
clean, the company says. 

CIRCLE READERS SERVICE CARD No. 5! 


POSTER KITS 


Westinghouse summer promotion 
poster kits are being sent to owners 
of ALD coin-ops. Following a pat- 
tern of seasonal promotions, the sum- 


mer kit features posters with selling 
messages and designs keyed to the 
activities of the season. Adaptable 
for use on doors, windows, walls, and 
columns, the posters are shipped in 
durable tubes. Scotch tape is also 
provided for mounting. 

CIRCLE READERS SERVICE CARD No. 52 


LOAD-CHECKING SCALE 


A scale that immediately indicates 
whether a machine will be overloaded 


is available from John Chatillon & 
Sons. The scale has an 8” reading 





dial, is 36” high, and has a tray meas- 
uring 16” x 18” x 4”. The pointer, 
controlled by a double shock absorber 
mechanism, is said by the manufac- 
turer to stop quickly. 

CIRCLE READERS SERVICE CARD No. 53 


PROMOTION PLANNER 


COIN-OPerators can estimate the 
cost of letter mailings in quantities of 
100 to over 20,000 with the Promo- 
tion Cost Planner from Ambassador 
Mail Advertising Co. Measuring 
11” x 17”, the chart lists 40 letter 
formats and processes and contains 
more than 700 unit prices. Also listed 
are “extra” mailing expenses, such as 
postage and stationery. 

CIRCLE READERS SERVICE CARD No. 54 


UTILITY UNIT 

Bishop Engineering Co. is market- 
ing a utility unit designed to bring hot 
and cold water and electricity to coin- 
op washers. All water supply lines 
are 142” copper, with hot and cold 
water inlets spaced to comply with 
the type of washer. Wiring is in 
accordance with the National Elec- 
trical Code. Each machine has a 
separate circuit breaker. 
CIRCLE READERS SERVICE CARD No, 55 


SPOT REMOVER 


A spotting cream for untrained 
spotters is available from National 
Cleaners Chemical Mfg. Co. Called 
“Spot-Lift,” the. agent is placed direct- 
ly on the stain and draws the stain 
out of the fabric. According to the 
company, Spot-Lift is safe for all 
colors and fabrics, leaves no rings or 
residue. The compound is available 
in 32 ounce glass bottles. 

CIRCLE READERS SERVICE CARD No. 56 












The products, developments and 
literature announcements appear. 
ing in this section represent the 
most up-to-date thinking in the 
industry. Each item bears a key 
number. To learn more aboy} 


items which you feel will help you 
make your operation more profit. 
able, just circle the appropriate 
numbers on the Reader's Service 
Card. Information will be sent a+ 
no cost or obligation to you. 


particular item, simply circle the corre- 
Card, detach and drop in the mail. 


COIN-OP DRYCLEANER 


A 10 Ib., fully automatic COiN-oper- 
ated drycleaner is being marketed by [. 
International Duplex Corp. Named 
the “Cleanaway,” the unit is adaptable 
to generally marketed solvent filter 
and reclaiming systems. With a cycle 
time of 40 minutes, the Cleanaway 
circulates five gallons of solvent, ®_+ 
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For more information en 
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tumbling clothes at 52 rpm and step 
ping up to 525 rpm for extractionyy 
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CONTROL SYSTEM 
Temco-matic central control sys 
tems that activate as many as 42 me 
chines from a central point and elim 
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inate the need for coin chutes al 
meters are available in three new 
models. Featuring a single accum 
lator coin mechanism, the unit allo 
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.»» YOURS FOR THE ASKING 


Remember, every advertisement, new product 
and free literature item in this issue has a key 
number. To get full information on any 
roduct or system featured, simply circle the 
os number on the postage-free Readers 
Service Card below. In no time at all, and 
without obligation, the information you re- 
quested will ee on its way to you. 


10 


AUGUST, 1961 

234567 8 9 

12 13 14 15 1617 18 19 20 
22 23 24 25 26 27 28 29 30 
32 33 34 35 36 37 38 39 40 
42 43 44 45 46 47 48 49 50 
52 53 54 55 56 57 58 59 60 
42 63 64 65 66 67 68 69 70 
72 73 74 75 76 77 78 79 ~«+80 


82 83 84 85 86 87 88 89 90 
92 93 94 95 96 97 98 99 100 


2 
3 
5 
8 
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Please Print 


This Card Valid until September 30, 1961 





Owns drycleaning and/or laundry plant .................+. 


Owns coin-ops only .............. 


The 


Easiest 


TO KEEP POSTED 


on the latest equipment, supplies and litera- 
ture pertaining to coin-operated laundry and 
drycleaning systems... circle the key number 
of any Advertisement or Products Parade 
item featured in this issue on the postage free 
Readers Service Card below. In no time at all, 
and without any obligation, the information 
you requested will be on its way to you. 
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HOYT DRYER AT ORLEANS, CAPE COD, MASSACHUSETTS 
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they dry faster at lower cost”. 


The exclusive Hoyt Loadtrol is the secret to the 
above statement by Mr. Ernst. As it can be regula- 
ted to give just the right “drop”, according to the 
load, clothes are sure to be'tumbled properly, avoid- 
ing harshness, wrinkles and minimizing ironing. 
Also, there is no chance of abrasion from the 
clothes riding around the basket rim. 


Among other features of Hoyt Dryers are giant, 
self-cleaning Lint Filters, which assure a con- 


a 
“WOMEN FROM ALL OVER AMERICA PRAISE HOYT DRYERS 
FOR THEIR SOFT, FLUFFY DRYING” 


SAYS ERNIE ERNST OF MAYTAG COIN-O-MATIC, ORLEANS, MASSACHUSETTS 


“During the summer we handle 600 wash loads a day”, says Mr. Ernst, manager of 
Maytag Coin-O-Matic on Cape Cod. 


“The women come here from all over America and they have used many types of dryers. 
They often comment on the soft, fluffy drying of the Hoyt Dryers, and also say that 


tinuous flow of air; especially designed gas burner 
which cuts gas bills. 


Hoyt Dryers are smartly designed and are avail- 
able in a range of attractive colors to harmonize 
with any color scheme. 


Hoyt features are also incorporated in products 
sold by other manufacturers. When you buy, 
insist on them. 


Write for Bulletin T-C 


HOYT 


WESTPORT, MASSACHUSETTS © IN CANADA: HOYT MANUFACTURING, LIMITED, TORONTO 


AUTOMATIC DRYERS RECLAIMERS 


SNIFF-O-MISERS * 


DISTRIBUTORS IN PRINCIPAL CITIES 
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Inviting exterior of Mayfield's store in the dawn before opening. Note 
that Mayfield left store lights on during night to attract attention. 


Promotion builds customer traffic 


Immediate consumer awareness of one’s coin-op Is 





: 


Jammed interior kept uniformed attendants hopping all day long. They 
gave free pot holders to all and were on hand to answer questions | 


} 


) 


vital to success, says St. Louis’ Norm Mayfield | 


Customer traffic must be built im- 
mediately if a coin-op laundry is to 
operate with maximum success. 

That’s the opinion of Norman 
Mayfield, of St. Louis. 

A good example of his approach 
was seen in the opening of a Dutch 
Maid laundry in St. Louis. Mayfield 
and his wife relied heavily on assist- 
ance from both the distributor and 
the manufacturer when they staged 
the grand opening of their store. 

The potential service area of the 
Mayfield Dutch Maid was consid- 
ered to have a radius of six to eight 
city blocks. How to tell the resi- 
dents of that section about the new 
facility without wasting time and 
money on coverage beyond the serv- 
ice area was the problem the May- 
fields faced. 

Extensive display and classified 
advertising in the St. Louis daily 
newspapers was ruled out imme- 
diately because of high costs and 
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unnecessary coverage. Billboards, 
television and similar methods of 
reaching all of St. Louis were elimi- 
nated for the same reasons. 

Instead, a two-phase program was 
developed. Its purpose was, first, to 
blanket the service area with news 
of the opening in order to draw a 
large crowd on the first day and, 
second, to assure continued patron- 
age of the coin-op by motivating 
first-day customers to return fre- 
quently. 

Phase one consisted of distribut- 
ing attractive handbills, buying spot 
announcements on a small neigh- 
borhood radio station, and using the 
laundry store premises as a location 
for signs announcing the grand 
opening. In these activities, the 
points emphasized included free use 
of the washers on opening day, free 
refreshments to all adults and chil- 
dren, a free gift to each 100th guest, 
and an opportunity for every visitor 


to try his luck in a “lucky key’ | 
contest. 
Phase two consisted of activities | 
intended to make all guests fel a | 
home, teach them how to use fhe | 
washers and dryers most effectively | 
and convince them of the contin 

ing advantage of patronizing th 

laundry regularly. 

A hospitality committee was st 
up that included Mr. and Mrs. May | 
field and representatives of both th 
distributor and the manufacture. | 
The manufacturer’s home economist 
was on hand to give hints on prope 
laundering procedures. 

Coffee, soft drinks and _ past | 
were available. The pastry was de} 
nated by a local bakery in retim) 
for permission to hang a sign inth f 
laundry. 

Brightly colored balloons a | 
pennants added a festive note toh 
already gay decor of the store. Som } 
of the hosts and hostesses wore nifi ( 


coINd 


he 
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INVESTORS 


COMN-OP LAUNDRY OWNERS 


LOOK INTO THE 


SELF CONTAINED 
| DRY CLEANING UNIT 
IN ONE COMPACT CABINET 





Only 
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SM OG Sy. Ft 
| se) of Floor Space 
Now, get the one dry cleaning 
unit designed for heavy duty 
: commercial cleaning. This 
| equipment is capable of clean- 
ing 3 loads an hour and the 
— operating costs are exception- 
TY ally low. Just 29¢ a load for 
tivities | solvent and utilities. 
fee a | This unit features constant re- 
eo | cycling of solvent. (NO separate 
>) tanks) and all are contained in 
1g te | this ONE compact cabinet. 
a «| PENNSYLVANIA AND 
. May: | CALIFORNIA APPROVED 
rth the | 
cturer. | 
nomist 
proper 
wl COST IS LOW, just 6250 PER DOUBLE UNIT 
as de 7 
oe Write, Wire or Phone Now 
| @ ee 
‘3 TY) international marketing corp. 
. Soft ; 
e righ | 1807 Washington Road / Pittsburgh 34, Pa. TE 3-O300—LO 3-0550 
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Last minute instructions are given to the 
uniformed attendants by manufacturer's rep. 


Both distributor 
and manufacturer 
helped to promote 


the grand opening 


Nightshirts were worn by attendants to 
emphasize that the store is open 24 hours. 


lf the key fits 


customer will 


the coin 
receive a 





box lock, this 
lucky key prize. 








shirts and house coats to add em. 
phasis to the announcement that the 
store would be open 24 hours a day, 
Girls in Dutch Maid costumes cirey. 
lated around the laundry, greetj 
guests and demonstrating the use of 
the washers and dryers. 

The lucky key contest was 4 
highly successful feature of the 
event. Each new arrival was invited 
to select a key from a display ang 
try it in a specially mounted wash. 
ing machine coin box. To each pep. 
son whose key fit the lock, a prize 
was awarded. The distribution of 
keys was carefully controlled t 
assure an even flow of prizggs 
throughout the day. Prizes ranged 
in retail value from $1 to $5. 


Promotion Kit 


Representatives of the manufac. 
turer, who were on hand for the 
occasion, carefully observed the te- 
actions to the various features of the 
opening day celebration. Their ex. 
perience in St. Louis and in other 
openings was later reflected in the 
distribution of a grand opening kit, 
now offered to every new COIN-OP- 
erator. 

The kit includes scripts for radio 
spots and telephone calls to people 
who live in the store’s service area, 
sample classified ads for use in com- 
munities where such advertising is 
practical, and grand opening ad 
proofs suitable for use in newspaper 
display space, direct mail or hand- 
bills. 

Kit materials for in-store use it- 
clude a generous selection of mult- 
colored pennants and _ balloons, 4 
handy punchboard that improves on 
the bulky lucky key device, and im 
printed souvenir hot pads that ar 
given to the first 150 visitors. 

“Having a large first day crowd | 
is more important than trying 0 
build up a sizable clientele over @ 
period of many months,” said May 
field. “The initial impact of a bi 
turn-out is most effective in gettimg 
the laundry off to a good start,” i 
added. 

Mrs. Mayfield agreed, too, citi 
as her reason the more than 
guests who visited the Dutch 
store on the first day, most of whit 
became regular coin-op customers 
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se ite | Quiet trouble-free gear 
mf ' am transmission. Clean, crisp 
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o e a top, steel side panels. Extra- 
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COOK machinery co., INC. 


SUBSIDIARY OF ALD, INC. 


WASHERS ¢ DRYERS e EXTRACTORS # WASHER-EXTRACTORS e P.E.P. 
4301 S. Fitzhugh Ave.—Dallas 10, Texas—Phone HAmilton 1-2135 
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Should coin-operatéor 


FOR LICENSING 


COIN-OPerators in favor of licensing of their shops, 
by whatever agency, were in the minority in this 
month’s survey. Security and safety motivated the 
endorsement of licensing by police, fire or health 
authorities. All seemed to feel that licensing would also 
serve as a sort of insurance against robbery, vandalism 
and customer ill-will. Others simply felt that regulation 
was necessary and that licensing was the basis of 


regulation. 


li the responses of the 30 percent 
of COIN-oPerators in favor of licens- 
ing could be summed up with one 
word, that word would be Safety. 
Given a choice of whether or not 
they thought coin-ops should be 
licensed, and if so by whom, the 
response was unanimously in favor 
of licensing by the police depart- 
ment. The fire and health depart- 
ments finished second and third. 

Said an owner from Virginia, who 
favored licensing by the three agen- 
cies, police, fire and health, “The 
police would know whom to con- 
tact in case of trouble, the fire de- 
partment would make periodic 
checks for fire hazards and would 
have keys to the backrooms and 
basements. The health department 
would also make inspections to 
insure cleaner places, making it 
better for us all. This may sound 
like a lot of inspecting, but I think 
we need it.” 

A Chicago owner who favors 
licensing by the police and health 
departments says, “Most coin-ops 
have too many people loitering 
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around, mostly teen-agers. I think 
spot checking by the police could 
curtail this sharply. The health de- 
partment inspections are necessary 
because many coin-ops are dirty 
and messy, especially the insides of 
the machines.” He concludes, as 
does the previous respondent, with 
the opinion that such inspections 
would make it better for all CoIN- 
oPerators. 


Cops Work Harder 


From the far west comes a reply 
that says licensing by police depart- 
ment gives the lawmen more incen- 
tive to protect property. “The police 
are often called upon to investigate 
late hour coin box break-ins. In one 
area nearby, where coin-ops are li- 
censed, the police voluntarily staked 
out a coin laundry where there had 
been some break-ins and caught 
some hoodlums as they were about 
to repeat their crime. If we had 
balked at being licensed, I don’t be- 
lieve the police would have afforded 
us such excellent protection.” 

“I think the nature of our business 


makes it imperative that coin-ops be 
licensed,” says a New England 
owner. “A store that’s unattended 
invites some danger, be it robbery 
or assault on customers, and to, 
assure complete protection againg | 
this, we should be licensed by the 
police department.” 


Health Dept. License 


“In spite of our feelings agains 
government getting into business,’ | 


replied a COIN-OPerator from San ‘ 


Francisco, “I must go along with 
the idea that coin-ops should b 
licensed.” The licensing, this oper- 
ator continued, should be handled 
by the health authorities. His major 
reason for going along with the 30 
per cent of the respondents is that 
“no matter how hard we have tried } 
to impose the honor system and sel | 
regulation on owners of coin-oper | 
ated laundries, there have always 
been a few unthinking owners who 
don’t toe the mark. But, when the | 
law demands that certain basic, | 
minimum safety and health require 
ments be met, these few bad coal 
either have to obey the law or pay} 
the consequences. Our customer 
should be protected. If we can’t do! 
it ourselves, the government should | 
step in and do it for us.” j 
This “government - protect - the- 
consumer theme” was the gist of4 
reply from an owner from the stb 
urbs of Chicago. “We all read that 
the owners in Hartford, Conn., wert 
forced to have a law enacted fot 
them after self restrictions failed | 
They were lucky in Hartford. But 
we may not be so lucky. Unless ® 
act now to get our kind of la 
passed, a really restrictive measuf | 
might be forced on us.” O { 

















COIN-O 







5 ev 


to th 
rugge 
little 
sible 
ment 
usefu 
serve 
comr 
abou 
deatl 
A 
puts 
kept 
custc 
This 
to ke 
need 
does: 
Fr 
try 
write 
then 
trols. 
will 
insta 
you. 
healt 
are § 
adhe 
coin- 
A 
clain 
licen 
busir 
feder 
are ¢ 
says, 
Visio 
shop 
Be 
0,” 
“is h 
politi 
Licer 


AUGI 





| 


stores be licensed? 


-Ops be 
“ngland 
ttended 
robbery | 
and to 
against | 
by the 


against | 
siness,” | 
ym San ' 
1g with 
yuld be 
S Oper: 
handled 
S major 
the 30 
is that 
ve tried } 
and self 
iN-Oper- 
always 
=rs who 
hen the | 
basic, | 
requite- 
1 con 
or pay 
stomens 
an’t do | 
: should | 
j 
t - the- 
ist of @ 
he sub 
ad that 
n., wert 
‘ted for | 
failed. ¢ 
d. But 
iless We | 
of la¥ 
measut | 








>OIN-OF 


§ eventy per cent of the respondents 
to the question of licensing were 
rugged individualists who wanted as 
little municipal interference as pos- 
sible with their businesses. State- 
ments such as “I can think of no 
useful purpose a license would 
serve’ were Common, as were such 
comments as “Small business is 
about licensed and regulated to 
death as it is.” 

A new England cCoIN-oPerator 
puts it this way: “If your place isn’t 
kept reasonably clean and operative, 
customers will go somewhere else. 
This is reason enough for the owner 
to keep his store in shape. He doesn’t 
need city hall to tell him that if he 
doesn’t he'll go bankrupt.” 

From high in the mountain coun- 
try of South Dakota, an owner 
writes, “If you have a licensing law, 
then you will have to expect con- 
trols. Probably price, hours and who 
will be qualified to repair your 
installation would be decided for 
you. The local plumbing, electrical, 
health and general building codes 
are something that everyone has to 
adhere to. But special licensing for 
coin-ops? Not on your life.” 

A multi-store owner in Kansas 
claims that a coin-op should not be 
licensed any more than any other 
business that does not come under 
federal or state control. “Coin-ops 
are an asset to the community,” he 
says, “the same as drycleaners, tele- 
vision repairmen and _ appliance 
shops . . . and they aren’t licensed.” 

“The only thing licensing would 
do,” says an eastern COIN-oPerator, 
“is help politicians! And I don’t like 
politicians meddling in business. 
Licensing certainly would not help 
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AGAINST LICENSING 


Those against licensing of coin-ops felt this would 
bring in its wake political interference, incur prohibitive 
expenses and lead to complications inherent in dealing 
with government on any level. 
that one control inevitably breeds another, each one 
more restrictive than the one before. As for safety, 


They further stated 


most owners on this side of the coin would just as 
soon let police protection of all businesses take its 
normal course or provide their own form of protection. 


keep the sloppy operator in line.” 

Probably most outspoken against 
licensing was a COIN-OPerator from 
Arizona. “In any city where you set 
up a coin-op, you have to pay a 
regular business transaction tax, 
which is, in a sense a license. Also, 
you have to conform to county and 
city building codes, and the location 
of your coin-op has to be in the 
proper zone. 


Added Protection 


“The only advantage I can see 
coming from licensing as such would 
be added police protection. And in 
any small to medium sized town, 
where there were up to six coin-ops, 
the cost of administering the added 
protection would make the cost of 
licensing the coin-op prohibitive. I 
say no licensing. If the CoOIN-oPerator 
wants to set up shop in a community 
where there is a need for this extra 
protection during the wee hours of 
the morning, let him solve this 
problem by his own devices. I see 
no sense in adding to the burdens of 
an already over-taxed public.” 


Completely candid for his reasons 
against the licensing of coin-ops is a 
two-store owner from New York 
City, who remarks, “Your question- 
naire shocked me. We have, and 
with your help, been fighting just 
such proposals in this city. How 
can you expect me to like licensing? 
Well, I don’t! For one thing, licens- 
ing means needless inspection. I call 
it needless inspection because the 
competitive situation here demands 
that a coin-op owner keep a clean, 
attractive and up-to-date establish- 
ment. If the owner doesn’t, he won’t 
need any over-zealous inspector 
around to put a pad-lock on the 
door. His former customers will do 
the job more effectively. Secondly, 
we, as coin-op store owners, will 
not get any more or any less pro- 
tection from the police. We will be 
paying for the right to make a de- 
cent living, and this is unfair. 
I frankly can’t afford another ex- 
pense if I want to keep giving my 
customers the best and most for 
their money.” What is your opinion 
of this question? O 
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NOW! Trade-in bonufo 
from Maytage 





VAY TAG 


COMMERCIAL EQUIPMENT 





the dependable automatics 
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for your “ailing” washers 
afommercial Distributors 


Just 30 days left! Best Maytag 
Commercial Washer buys now possible 














1. Your old washers are costing you money. They may be eating into your 
profit three ways: They cost you money in downtime. They cost you 
money for maintenance. And they cost you one of the most valuable 
assets you have—customer good will. 


2 


Special advantages if you act now. During your Maytag Distributor’s July 
and August “COIN-OPportunity Days” you can replace those “Out of 
Order” tags with dependable Maytags and save money while you're doing 
it. You'll be surprised how much your Maytag Distributor will give you 
for those old machines. 


a You get Maytag dependability. Maytags will run their hearts out without 
calling for attention. That is their age-old, country-wide reputation. You 
get customer acceptance — your customers know Maytag, know it gets 
clothes clean as can be. You brighten your store—whether you choose 
color or white, there’s nothing like brand-new machines to increase new 
business. 


And what better time to trade? Those new machines can be installed with- 
out interrupting your customers. Cash in on your Maytag Distributor’s 
COIN-OPportunity Days now. Consult with your tax advisor for your 
probable tax depreciation advantages. Find out how much you can save 
during this 60 day trade-in special. For full information, send in the 
coupon below. Or write, wire or phone your nearest Maytag Commer- 
cial Distributor or The Maytag Company, Commercial Laundry Division, 
Newton, Iowa. Do it today! 
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V-Belts —Key to your machine's life 


A coin-operated laundry machine, 
idled by lack of customers is always 
a problem. But when a machine is 
idle because of mechanical trouble 
while customers wait—and simmer 
—the problem is one COIN-oPerators 
can overcome with simple preven- 
tive maintenance techniques. And 
when your machine is the victim of 
downtime, you not only lose rev- 
enue, but customers as well. 

A key area for preventive main- 
tenance is the V-Belt drive found on 
most modern coin-operated laundry 
equipment. The CoIN-oPerator who 
permits a drive to wear to the point 
of failure is practicing a false 
economy. 


Look And Listen 


Nothing lasts forever — not even 
V-Belts. However, by paying atten- 
tion to small details and heeding a 
few warning signs, owners with coin- 
operated belt-powered washers and 
dryers can get maximum perform- 
ance with a minimum of unprofitable 
down time. 

Easy inspection is one of the 
many advantages of a V-Belt drive. 
All you have to do is look and 
listen. The characteristic ticking or 
slapping sound of a belt rubbing 
against an obstruction is a warning 
of approaching trouble. The rub- 
bing contact will quickly wear 
through the fabric cover thus short- 
ening belt life. 

The inherent flexibility of V-Belts 
permits a degree of pulley misalign- 
ment not tolerated by other types of 
power transmission. However, mis- 
alignment causes rapid wear and 
prevents V-Belts from delivering the 
long service built into them. Usually 
pulleys are out of line when the 
motor and driven shaft are not 
parallel. 

Possibly the best way to check for 
misalignment is to use a straight 
edge between the face of one pulley 
and the face of the other. Another 
way to check alignment is simply to 


by Dale Waugh 
Manager of Belt Engineering, 
Dayco Corporation 


sight across the edge of a pulley 
groove in line with the belt. Any 
harmful misalignment will show up 
as a bend in the belt where it leaves 
the grooves. 

All belts and pulleys wear to a 
degree after they have been in use 
for some time. As this wear occurs, 
the belts ride lower in the grooves, 
and, since the center distance has to 
be increased to compensate, a worn 
belt is, in effect, longer than a new 
one. 

Whenever installing a new belt, it 
is usually a wise move to replace 
the motor pulley. Because of its 
small size and high load capacity, 
the motor pulley is subjected to ex- 
cessive wear. The result is a worn 
or dished out pulley which causes 
power loss, slippage and increased 
belt wear if it is not replaced. 

Today’s V-Belt is a_ precision 
product incorporating all the latest 
improvements in materials and man- 
ufacturing procedures. Simple pre- 
cautions during storage will assure 
perfect V-Belt performance when it 
is installed. A cool, dry place is 
best. If belts are piled on damp 
floors, or stored near radiators, they 
will probably shrink or deteriorate. 

V-Belts receive their tremendous 
pulling power from the wedging 
action of the belt in the pulley 
groove. Belts which are too loose 
cause slippage, loss of power, loss 
of speed, rapid belt and pulley wear 
and possible belt squeal or “howl.” 
A squealing drive signals slippage 
which may be caused by a loose belt 
or too heavy a load. 

A word of caution: Never try to 
correct slippage by applying belt 
dressing. Most dressings contain 
chemicals which tend to soften V- 
Belts. While this softening process 
actually does increase the friction 
between the belt and sheave walls, 
the result is only temporary and 
certain types of belt dressings even- 
tually cause deterioration and great- 
ly shorten belt life. 

Belts which are too tight cause 


rapid wear on the pulley, bearing 
and the belt itself. Fiddle-stg 
tight or sloppy loose belts can cays 


plenty of trouble. A properly tems 


sioned belt will feel 
springy to the touch. : 
When a V-Belt is under prop 
tension in a pulley groove, the wed 
ing action between the belt 
sheave groove sidewalls produces] 
vise-like pressure. This 
principle explains why extreme bg 
tension is unnecessary. Overtensig 
of course, causes accelerated we 
in all elements of the drive. Undg 
tension prevents the belt from grip 
ping sheave sidewalls with a corrg 
ponding loss of efficiency. . 


“live” 


Prevent Transmission Failure — 


A shiny pulley groove bottom§ 


a sign the belt, or pulley, or bof 
are badly worn and the belt is bg 
toming in the groove. This cong 


tion will show up first on the smalig 


pulley. 


Pulley wobble, caused by if 
proper installation on the shaft, 


worn or damaged bushing or pul 
hub, or by a bent shaft, can Ie 
to power transmission failure, 

wobbling pulley whips the belt fro 


side to side, subjecting it to latem 


strains which produce rapid weart 
both pulley and belt. Undue machi 
vibration is another indication of 
improperly installed pulley and) 
definite danger signal. 

Sometimes cast pulleys becd 
chipped and pressed steel ones® 
come bent. Regardless of the typet 
damage, any such pulley prod 
rapid belt wear and should bed 
placed immediately. 

When properly installed @ 
given minimum attention, V-B 
drives will give years of dependad 
service on laundry equipment. 
addition, they give positive spe 
and they are clean and quiet. 
dampen vibration, are easy on 0& 
ings, and deliver smooth, effici 
power transmission. O 
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vic 


isands of drycleaners have cut solvent costs In half 
swith the Vic Mileage Booster. because it SAVES 
VENT sucks it right out of the air..:.. changes 
pdr back into fresh usable solvent of the same 
iS in the original drum 
he same time. the Vic Mileage Booster removes 
bjéctionable odor which your customers hate. 


s the air in your premises fresh, pure, clean! 


fasy to install anywhere... 

WORKS PERFECTLY WITH ANY MAKE OF COIN-OPER- 
ATED DRYCLEANING EQUIPMENT . . . NEEDS PRAC- 
TICALLY NO ATTENTION ...NO COSTLY SERVICE... 
PULLS BIG EXTRA PROFITS RIGHT OUT OF THE AIR! 










GET DETAILS—USE COUPON BELOW: 


VIC MFG. CO. « 1313 HAWTHORNE AVE. - MPLS. 3, MINN. ©4322 
SHOW ME! Explain how | can make more money with a Vic Mileage 


Booster. | now have drycleaning machines, of ____-__ 
re 


make, and pounds capacity each. 
NOTE: If you have no coin-operated drycleaning machines as yet, please 
check here ( ) and we will send complete information on the new 
Vic line along with information on the Mileage Booster. 
Name 
Street 


City 


Telephone number___ 





“Kill two birds with one stone 
COIN-OPerator tells patrons 


Oliver Snook, Denver, 
encourages customers 
to leave his coin-op 
while the laundry and 
cleaning units handle 
the cleaning chores 


by ROBERT LATIMER 





After putting their garments in the laundry and cleaning machines, 
these women leave coin-op to shop at nearby supermarket. 


Litera acts en arta 
BUY YOUR GROCERIES 


aby A) SU a, Se 
MC LR LL 
Te LLL 
| 707 SO. MONACO 


Supermarket's artists created this sign for Snook to hang in his store. 
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E very COIN-OPerator knows what his customers like 
about the industry—the speed, the economy, the ¢op. 
venience. But what many fail to take into account js 
the one feature that ‘tmost customers resent—the fag} 
that they are required to remain on the premises unt 
their loads have run the cycle. 

Because Oliver Snook of Denver did recognize this \ 
disadvantage, and overcame it, his coin-op, featuring 
both laundry and drycleaning, scored a resounding syg. 
cess in its first month of operation. \ 

During that banner month, Snook’s 2,300 square 
foot store, featuring eight drycleaning units and 3) 
washers, chalked up a drycleaning volume ranging from 
110 to 135 loads per day at $1.50 per load, and a 


} 





equal number of coin-op laundry loads. -- 
How did Snook achieve this? By “killing two birds F a 

with one shot,” as he puts it. To be specific, the } j 

imaginative COIN-OPerator not only permitted, but en ' : 


couraged, his customers to leave the store while their 
work was in progress. He explains, “Since I originally 
planned to operate on a completely attended basis, | 
saw no reason why the attendant couldn’t hang up dry- 
cleaned garments and remove laundry from the wheel 
in the event that the customer didn’t get back from her 
errand in time.” 

Having decided to follow this policy, Snook went to 
a nearby supermarket and pointed out to its manage 
ment that he was planning to encourage, rather than 
discourage, food shopping while the coin-op work Was 
being handled. The heads of the supermarket wert 
naturally enthusiastic about his attitude, and voli 
teered the services of their art department to createa | 
big, colorful sign which immediately informs customers 
upon entering the coin-op that they are free to lea’ 
their loads and shop. 

The privilege has never been abused, according @ 
Snook. Most women make it back the half block that 
separates the stores to handle their own laundry and | 
hang their own drycleaning. When they do not, the Tide 
attendant takes care of the matter for them and th a 
customer can pick up her load after she is finished} ang. 
shopping. the r 

“It has made a whale of a difference,’ Snook says} yy, 
He is so pleased with the reception of this policy that | vend 
he is now cooperating closely with a huge bowling alley ¢ cust 
which operates approximately a block away. This may} bring 











result in more signs informing bowlers that they cal} you, 
handle their family’s drycleaning and laundry unde} lear 
this convenient plan even while they’re trying tom} >~— 
prove their kegling scores. O { NeW 
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7 the Tide gives your customers the cleanest clothes possible. ait 
n Tide’s kind of cleaning makes for satisfied customers. MANAGER, Bulk Soap Sales Dept. CO-8 
hn : a The Procter & Gamble Distributing Co. 
And satisfied customers keep coming back, giving you P. O. Box 599, Cincinnati 1, Ohio 


the repeat business that makes you real profits. 


finished 


k ; Please send me information on New-Size Tide that 
says. Now Tide comes in a handy new size that fits most ee fits most vending machines. 


icy that vending machines, so it’s easier than ever to give your 
& alley f customers the detergent they themselves most often : Name 
is may bring from home. That means more detergent profits for 
ey cal} you, too. Just clip out the coupon and put Tide to work ; Address 
under Cleaning up for your customers and for you. 
to im- a a ee ee State __ 


New-Size Tide Fits Most Vending Machines 
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Louis Hess has a lot to smile about: his 32 washer, 17 dryer store is a success because he caters to his customers. 


Customers demand comfort... 


... Lou Hess of 


Forty Fort, Pa., 
makes sure they 
get it in his 

air conditioned 


coin-op laundry 


by BILL STORM 


\ 

Comfort means customers.” 

As a veteran merchandiser of 
women’s exclusive apparel, Louis 
Hess, Wilkes-Barre, Pa., has a keen 
appreciation of what brings milady 
into one shop while she ignores a 
competitive store. One of the prime 
factors in determining Mrs. Amer- 
ica’s shopping habits, Hess observes, 
are pleasant, comfortable surround- 
ings. 

As the result, the Empire Snow- 
White coin-op laundry at Forty 
Fort, Pa., owned by Hess and his 
wife, Anna, is not only one of the 
largest coin-ops in the Lehigh Val- 
ley, it’s also the coolest. 

Located in a bright, new, spe- 
cially constructed 2,500 square foot 
building in this suburb of industrial 
Wilkes-Barre, the brick and white 
siding structure features modern 
decor inside and out. Plate glass 
windows make for brightness and 
show the shop to its best advantage. 
There are 17 dryers, 32 washers 


and a battery of new ironers. In 
addition, there is a full line of soft 


drink, candy and detergent vending 


machines. 


The strong selling point here) 
however, is air conditioned comfort) 


While this is especially appreciated 


during the Keystone State’s humid 
summer months, air conditioning § 


a year-around draw, the owneéf 
stresses. Even during the winter 
months, when all machines are rute 
ning to capacity, without air conde 
tioning the temperature inside thé 
coin-op would rise beyond the poi 
of comfort. 
“If it weren’t for our air conde 
tioned lounging room,” says Het 
“not only would the temperat 
rise, but so would our customem 
tempers.” The lounge, a large, p 
titioned area in the front of 1% 
store, is completely glassed-in 
allow customers to observe what 
happening in all parts of the ste 
Green leather lounging chairs,4 
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HOW DO YOU WANT TO EXPAND IN THE NEW, MORE PROFITABLE 
LAUNDRY & DRYCLEANING STORE BUSINESS? 


Open a new store! There are over 
960,000 groceries, 229,000 eating places, 
906,000 gasoline stations and over 225,000 
beauty parlors and barber shops. There's 
plenty of room for 75,000 more necessity-of- 
life combination coin-operated laundry and 
dry-cleaning stores. ALD can help you ex- 
pand, buy the equipment you need, and 
finance it for you. 


Add Drycleaners to your present 
store! Your laundry store business will 
exp-an-d if you offer Westinghouse dry- 
cleaning as well as washing and drying. 
Your customers can save as much as $5.00 
to $6.00 a load. You'll attract more and bet- 
ter business as well as brand new customers. 


Coin-Op Drycleaners exclusively! 
There’s a place for the coin-operated store 
that offers coin-operated drycleaning exclu- 
sively. ALD can help you go into this lucra- 
tive business with the number of drycleaners 
to fit your market. No need to buy a battery 
of eight. Add more flexible Westinghouse 
Drycleaners as your business builds. 
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install Drycleaners on your routes! 
There are literally thousands of apartment 
buitdings, schools, institutions, military 
establishments, hospitals, nursing homes, 
etc., etc., that have coin-operated laundry 
installations, and would welcome coin-oper- 
ated drycleaners. And think of the thousands 
of hotels, motels and clubs where big profits 
can be made. 


Complete your service store! |f you 
now operate your own laundry service and /or 
drycleaning satellite store, and do your own 
finishing, you could realize far greater profits 
by doing most of your own drycleaning as 
well. All you need is a Westinghouse coin- 
operated Drycieaner or two. 


GET THE FACTS 
BEFORE 
YOU INVEST! 


Read the new, fact-filled 20-page 
Progress Report: 


Coin-Operated Laundry & Drycleaning Stores. * 
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supply of magazines and piped-in 
music, 24 hours a day, contribute 
to the air of relaxation in the loung- 
ing room. 

Mrs. Joseph Alba, who has pat- 
ronized the coin-op since its open- 
ing in March, 1960, agrees with Mr. 
and Mrs. Hess that the air-condi- 
tioned, tastefully furnished lounging 
room is a real treat. “I’d probably 
come here anyway,” the young 
homemaker reflects. “It’s the clean- 
est, most attractive coin-op I’ve 
seen. Being the coolest clinches it 
for me, especially now that I’m 
accompanied by my six-months-old 
daughter. There’s none of her fret- 
ting with the heat here. She has a 
real cool time of it.” 

The Empire is Mr. and Mrs. 
Hess’ first venture into the coin-op 
field, and the couple are mighty 
pleased with the results of their 
investment. While future plans for 
an additional one are vague at this 
time, the Hesses are eyeing a nearby 
vacant building as a probable site 
for installing 12 to 16 coin-op dry- 
cleaning machines. It’s a matter of 
analyzing what type of unit to 
install, Hess says. 

The Hess’s thriving year-and-a- 
half old business is an encouraging 
sign of business recovery. The area, 
in the heart of the coal regions, has 
for years been economically de- 
pressed. “It wasn’t the most encour- 
aging neighborhood in which to start 
a business that demands ready cash 


er 


The Forty Fort, Pa., laundry is open 24 hours a day and has ample parking for all its customers. 
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Customers in Hess’ coin-op are able to sit in this air conditioned lounge and wait for laundry, 


from the customer,” Louis Hess re- 
calls. “The fact that we’ve done so 
well shows the need for coin-ops. 
They’re not a luxury and they'll 
prosper if you cater to the cus- 
tomer.” 

In their 100,000 population trad- 
ing area in the Lehigh Valley, the 
Hesses aren’t satisfied to depend on 
the referrals of satisfied customers, 
although these do account for many 
new faces. The owners are avid be- 
lievers in promotion. They adver- 
tise, principally with spot announce- 
ments over local radio stations on a 
regular basis. 

“We promote all of Empire’s 
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features in these ads,” Louis Hess 
states. “These include price, free 
parking on our own lot, 24 hour 
availability, etc. But it’s the com. 
fort of the store that’s the big draw, 
Sitting back and reading a magazine 
or listening to piped-in music is a 
luxury that has made the greatest 
impression on our customers.” 
Premiums are also offered and 
promoted, both in the radio ads and 
on large placards around the store. 
The most popular of several pre- 
mium items, all of which are ob 
tained with coupons issued by an 
attendant with every 25 cent wash, 
is the silver plated steel flatware. 
This is redeemed for varying 
amounts of coupons according to the } 
piece desired. \ 
While this campaign was origit- 
ally planned to end late this year, 
the success of premiums, introduced 
in January, as a business stimulant 
will probably result in their being | 
offered indefinitely. 
Because they have had air cond | 
tioning since the day they opened, 
the Hesses have no comparative 
figures to show the extra business 
it’s responsible for. So many cus | 
tomers come past other coin-ops t0 | 
Empire, however, and have coir \ 
mented on it so favorably, Hess 
states, that it must be an acknow: 
edged factor in the store’s success. | 
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The next major renovation will b 
the complete air conditioning @ | 
the entire shop, Hess reveals. 0 
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YOUR CUSTOMERS HAVE BEEN 
PRE-SOLD ON Off Because alf 


HAS BEEN ADVERTISED NATIONALLY 
~FOR OVER 10 YEARS 





al/ is the first low sudsing product 
to be advertised and sold nationally 


al/ is the first national brand sold 
to self service laundries 


al/ is the only nationally advertised brand 
sold to self service laundries in: 
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INDUSTRIAL DIVISION 
390 PARK AVE., NEW YORK 22, N. Y. 


PLEASE SEND INFORMATION ON 
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ad program 


helps stores success 


by PATRICK J. GALVIN 


F ollowers of advertising know that 
today’s predominant theory of effec- 
tive presentation is: “Keep the 
message short and keep the ad 
‘open,’ with plenty of white space.” 

For some _ advertising-oriented 
COIN-OPerators, this dictum is un- 
undoubtedly fruitful. But Lloyd Ins- 
lee, who operates a network of 21 
coin-ops in a 100-mile radius around 
Springfield, Ill. (and has four more 
in the works), takes an opposite 
approach. He says, “I feel that a 
newspaper ad must tell as complete 
a story as the space purchased will 
allow. Some feel establishment of 
the advertiser's name is a result in 
itself. This is partly true, but why 
limit the message to that? Why not 
give customers a more active reason 
for saying that name and instilling 
it deep in their minds?” 

One may quarrel with Inslee’s ad- 
vertising philosophy, but it’s hardly 
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practical to tout the results. Lloyd 
Inslee has built a successful opera- 
tion, and there is no doubt that his 
newspaper advertising program has 
contributed hugely to that success. 

Inslee admits that newspapers are 
certainly not the only effective me- 
dium available. Television, he feels, 
would bring results, but he wants to 
avoid the expense involved. Radio, 
direct mail and billboards, he adds, 
are also effective media, whose prin- 
ciples are much the same as those 
of his own favorite, newspaper 
advertising. 

The tenor of the advertising mes- 
sage, he says, should be decided by 
the competitive situation. In some 
locations, coin-ops are scarce. In 
such cases, the competitor is the 
home laundry. Therefore, advertis- 
ing should answer this challenge. 

Where there is competition from 
other coin-ops, the advertising 
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ads 


are geared to the | 


Scotchwash's 
specific locality, | 


Therefore, they | 


° e } 
bring in customers | 


| 
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Lloyd Inslee prefers newspaper ads, 


erator has that is distinctive or that 
provides the reader with a real rea 
son for coming to his store. 

“We run into all sorts of com | 
petitive situations, because we ar | 
in so many locations in so many | 
different towns,” says Inslee, who 
owns the chain along with his patt- 
ner, Art Jacob. “In some cases, our | 
problem is pricing. Other coin-op} 
tend to lower prices; we lean towatl | 
higher ones. We could simply lower 
our price, but we decided it’s far 
better to offer more and fight for 
our higher price. We use the bigger 
machines, so we ask for a nick} 
more. In some towns, bigness i| 
admired, so we list all our locations | 
on the ad. In other towns, reader} 
prefer to think of their business 
as local, so we just put the name 0 
the town where the ad runs. The | 


continued on page #Y 
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Buy THIS*...and DAY & NIGHT will deliver 
a 65-gallon tank of hot water every 9% minutes! 


“THIS is the JIB—new Jetglas Instantaneous 
Booster, 65/420. It can heat its 65-gallon contents 
100° in 9% minutes! That means 420 gallons 

of hot water an hour! 


(A 100-gallon storage booster delivers 

180 gallons an hour.) 

The 65/420 JIB takes less space than a 100-gallon 
storage booster...costs little more...does more 
than twice the job! 


Call the pay & NIGHT distributor in your town, or 
write to either address below, if these JIB features 
sound good to you: 


© Without a separate tank, it is a complete self-contained 
system which needs no pump, no wiring. Or... 

® Can be connected with a separate storage tank (as a 
circulating tank heater) for jobs which use a whole lot of 
hot water during brief periods. 

©@ Can supply both 180° and 140° water when equipped 
with a mixing valve. 

®@ Installed as single unit or in multiples (connected with 
factory-made Uniflo manifolds). 

@ Lined with rust-proof Armored Jetglas, perfect for 
high-volume high-temperature applications. 

@ Five-year warranty —complete heater replacement in 
case of tank failure. No charge the first two years, pro-rated 
the next three years. 

e@ Jetglas JIB heaters are available in four sizes— the 65/420, 
the 75/300, the 40/135, and the 23/80. 


DAY & NIGHT Manufacturing Company 


855 Anaheim-Puente Road, La Puente, California » 4551 South Racine Avenue, Chicago 9, Illinois 
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CONSIDER THESE FACTS 


BUY SHEPHERD VENDORS WITH COMPLETE CONFIDENCE 


* One Year Factory Warranty against defective parts and workmanship 
* Thousands tested and proven trouble free 

* Specially Designed for Coin-Operated Laundries 

* Increase Profits with Shepherd’s Vendors 


* Vend your choice of Nationally Known Products and 
Increase Sales—Increase Profits—Increase Goodwill | 


a Serene ee 


* Simple Slug Proof Mechanism 

* Coin Rejected when channel is empty * Easily Wall Mounted 

* Cabinet Swings forward for Servicing * Decals attached at factory if desired 
* Roller Suspension for easier Delivery * Immediate Shipment 








W@eaWWO IES 














i q ie 


S . 





ALYY By 


Pe 
= 4 | 
: Ma 





MODEL B-4 MODEL B-36 MODEL B-35 
(4 Channel) (2 Channel) (Single Channel) 
| Capacity—100 10c Boxes Capacity—50 10c Boxes Capacity 25—10c Boxes 


WILLIAM F. SHEPHERD, INC. 


P. O. BOX 176, ANNEX STATION CINCINNATI 14, OHIO 


CUSTOM MADE VENDORS IF DESIRED 
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Above Decals Available For Our Vendors 
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PROMOTION 


Promotion, publicity, public relations—call it 
K ‘ Y what you will—is the art of getting the eyes of 
potential customers focused on your store... 
and reaping bigger profits. 
You want people to notice what you’re offering them and then act 
by bringing their clothing to your store. 
All this is a way of saying that people will come to your store if 
they know about it. And it’s up to you to tell them about your coin-op. 
The means of attracting attention—and customers—are as un- 
limited as your own imagination. 
In this kit, COIN-OP has presented some imagination stimulators. 
We have concentrated mainly on publicizing the opening of a new 
coin-op. However, the same basic principles will apply to Special 
Holiday Promotions, Sales Days, Anniversary Promotions, etc. 
These pages also give you a basic idea of what the major channels 
of information require. 
Remember, no matter how big or small your store is, there is an 
effective means of publicizing it open to you. It can be subtle or 
spectacular, economical or costly . . . it pays as long as it attracts 
new customers to your store. 
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YOUR 
COIN-OP 
LAUNDRY 


be your launching 
pad for, inexpensive, 
convenient, and 
work-free drycleaning 
and wash days. 


a a week’s ee 
drying and drycleaning in 
one hour at 
OUR COIN-OP LAUNDRY 
Use as many machines as yo 
like. We’re open 24-hours- 
a-day, 7-days-a week. 


GRAND OPENING 
AUGUST 15 


YOUR COIN-OP 
LAUNDRY 


123 Main Blvd. 
Our Town, USA 





HANDBILLS — 


The handbil! 





vertising as old 
as time—can be 
an excellent ad- 
vertising and 
promotion ve- 
hicle for today’s COIN-OPerator. 
Advertising authorities, furthermore, 
have found that the distribution of 
handbills need not be limited to a 
derelict passing them out on a heav- 
ily trafficked street corner. 

How do handbills benefit the 
advertiser? Properly used, they keep 
the coin-op’s name constantly in 
front of the customer, without com- 
petition from other ads, as in news- 
papers, and without high postal 
costs, as in direct mail. Another 
advantage of handbill advertising is 
that customers can take more than 
one ad, a surprising number of 
which go to friends. Thus, you have 
your customers carrying your mes- 
sage for you, a message that will be 
remembered because it is written, 
as well as spoken. A third plus for 
handbills is that you can personally 
hand them to your customers and 
say, “Here, read this. It’s an impor- 
tant message.” You may not be able 
to do this often, but when you can 
you will find it highly effective. 

Handbills these days take the 
form of everything from door knob 
hangers to note pads. One COIN-OP- 
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erator made up his handbills in the 
form of paper laundry cart liners, 
Every time a customer unloaded q 
washer and put her laundry in a 
cart, she was reminded to (a) come 
back again, (b) tell her friends 
about the coin-op, (c) use the de. 
tergents and other supplies dis. 
pensed through vending machines, 
or (d) visit a branch coin-op. 

Whatever form your _handbill 
message takes, try to make sure it 
is one that speaks for itself crisply, 
yet with warmth. If your coin-op is 
unattended, you will especially want 
the contacts your handbills make to 
be warm ones. 

An age-old truism in advertising 
is: If a message doesn’t stress cus- 
tomer benefits, it isn’t worth used 
soapsuds. Tell your customers how 
they will benefit by coming to your 
coin laundry. 

A COIN-OPerator in Georgia had 
handbills inviting customers who 
found machines to be out of order 
to sign their names and addresses 
and mail the cards into his office. 
In so doing, he accomplished four 
purposes: He learned of inopera- 
tive machines; he added names to 
his mailing list; he flattered his cus- 
tomers by showing an interest in 
them; and (best of all) he demon- 
strated his good faith with them. 
All this from one handbill request- 
ing the refund of a quarter. 


Grand Opening 


You'll like this easy, inexpensive way to do your laun- 
dry and drycleaning at YOUR COIN-OP LAUNDRY 
(123 Main Blvd., Our Town, USA) 


AUGUST 15¢FREE WASHeBeginning at 8 a.m. 


Come in and start to enjoy the convenience of 24-hour-a-day, 
7-day-a-week laundry facilities. Use as many washers, dry- 
ers, and drycleaners as you need. Do all your laundry and 
drycleaning at once. Your wash day’s over in just one hour. 


The first 100 customers get a VALUABLE GIFT 
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A BASIC MEDIUM 


Since many of the daytime occu- 
pants of coin-ops are children, why 
not design your handbills with tots 
in mind as a second method of 
attack. A cut-out figure on the back 
of a handbill will be appealing to a 
child, if not to the parent. Rather 
than let mother throw away the mes- 
sage, junior wants it because it’s a 
rocket ship. 

All of your customers will appre- 
ciate anything they can stick in 
their pocket that will give them on- 
the-spot information. A list of legal 
holidays on the back of your hand- 
bill is excellent. The menfolk are 
almost always anxious to know 
when the home team is playing. 
And who doesn’t need a calendar? 
Any extra you can provide makes 
your handbill more effective. 

One alert COIN-OPerator used 
handbills as the medium for a riddle 
sweepstakes. Entry blanks, picked 
up in his coin-op, had the riddle 
printed on the back, along with the 
contest rules. Responses came 
through the mail (building up the 
mailing list) or were deposited in a 
special box in the coin-op. A month 
later, the winner of the contest re- 
ceived his prize at a special drawing 
ceremony held at the coin-op on a 
Saturday afternoon. “And just about 
everyone who came to attend the 
drawing,” the owner _ gleefully 
stated, “brought a load of wash.” 















3—Do you have competitions? 


customers. visits 


6—Are you announcing something? 
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DO YOU REQUIRE HANDBILL ADVERTISING? 


If you score high in the "yes" column, start a handbill ad program 


I—Do you serve a community of more than 1,000? CJ 


2—Are you interested in building repeat business? 


4—Do you want to increase business in slack periods? 


5—Do you want to increase the frequency of regular C] 


If you’re wondering how much 
handbill advertising will cost you, 
be assured that it is probably the 
cheapest media available. The job 
printer or advertising specialties 
company in your community can 
provide excellent service on hand- 
bills, which are usually printed off- 
set (from an aluminum plate made 
from a photo negative). The price 
per thousand for a one color (black 
ink only) handbill on good paper 
will run about $8.75. For a one 
color job with a picture, the price 
per thousand should come in at 
around $12. 

If you want a color in addition to 
black (a two color handbill), the 
price per thousand will be around 
$15. With a picture (or halftone) 
the price will rise to around $20. 
Price increases for quantities over a 
thousand will be slight, for in print- 
ing the bulk of the cost is for prep- 
aration of the job, rather than the 
running of it on the press. 

Odd shaped handbills, such as 
those which will fit in the bottom of 
laundry carts or slip over door 
knobs, run higher in price. 

The handbill can be an important 
link between you and your cus- 
tomer, especially if yours is an un- 
attended coin-op or a multi-store 
operation. Keep it in mind when 
you make up next month’s adver- 


tising plans. O 
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GRAND 
OPENING 


AUGUST 15 


Beginning at 8 a.m. 








You’ll like this easy, in- 
expensive way to do your 
laundry and drycleaning 
at YOUR COIN-OP 
LAUNDRY (123 Main 
Blvd., Our Town, USA) 


Where you can begin to 
save time and on high 
cost laundry bills. 





Come in and start to enjoy 
the convenience of 24-hour-a- 
day, 7-day-a-week laundry 
facilities. Use as many wash- 
ers, dryers, and drycleaners 
as you need. Do all your 
laundry and drycleaning at 
once. 


Your wash day’s over in just 
one hour. 


The first 100 
customers get a 
VALUABLE GIFT 
A prize is awarded 
every half hour 
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FREE WASH 












































- record customers’ voice 

. Cigars to men 

. lollypops to kids 

. free coffee 

- baby sitting service 

. trading stamps 

- artist draw on window of store 
- paper hats to kids 

- animated display 

. sky writing 

. birthday wash free 

- keep lights on all night 

- sponges with imprinted name 


. plane pulling banner 67 
. signs in local stores 68 


101 


These 101 
haps a million other 
COIN-OPerator, may 


1. sponsor soap box derby 34 
2. free wash to all 35 
3. invite town officials to store 36 
4. orchids to women 37 
5. free soap, supplies 38 
6. beautiful child contest 39 
7. “Housewife Emancipation” day 40 
8. free baby (child) photo 41. 
9. let loose balloons 42 
10. loud speaker with music 43 
11. costumed Santa, clown, etc. ~ 


is ON premises) 


. invite beauty queen to store 
- count the beans contest 

. kiddie rides 

. searchlight 

- maintain guest book 

. imprinted bridge deck 

. pie eating contest 


window signs 


. baby picture in window 

. free ironing 

- real red carpet treatment 

. artist draws portrait 

. billboards 

. bunting and pennants 

- sponsor little league team 
- prize for most washes 

. wash green clothes free on 


St. Patrick’s day 


. imprinted balsa wood gliders 

. invite press to preview opening 
- speak before women’s clubs 

. wash shag rugs free 

. free dishes or glasses 

. half price wash or dry 

. author autograph book 

. free reducing (if units are on 


premises) 


. footprints in cement 

. “Full Pardon” opening 
- “Wild West” opening 61. 
. free pot holders 

. drawing for tv set 

- imprinted book matches 

. free drying 

- sound truck 

. free hair setting (if hair dryer 


dirtying contest 


. prize for the most kids 
. flyers and handbills 





. invite sports hero to opening 
. lock and strong box contest 

. Solicit by phone 

. brass band 

. kids clothes washed free 


Promotional Ideas 


ideas are merely the springboards for per- 


. tie-in with grocery store 
- give away turkey 
- prize to customer coming from 


. “Bedtime Hour” special 

. dinner for two prize 

. kissing booth 

. free ice cream on stick with 


. invite local celebrity 

. Hawaiian opening 

. prepare buffet 

. imprinted free laundry bags 
. subscription to consumer mage ~ 


- Organize parade 








ideas you, as an imaginative and creative 
use to promote your grand opening day 


. calendars imprinted with name 
. expectant mothers wash free 
- film tv commercial in store 

. free tickets to amusement park 
. strong man performs 





- home movies taken of first 50 


customers, then given to them 








furthest away 


- sponsor bowling tournament § 
. imprinted auto litter bags . 
. speak about cleanliness before 


school groups 


- newsboys shout your message (yy 
- anniversary celebrants wash 





be 
free a 


- write letter to editor 

. call disc jockey from store 

. free trip as a prize 

. church charity wash free 
. donate Grand Opening wash } 


proceeds to Community Chest $7” 


. Miss Coin-Op contest 

. everything over 20 pounds free 
. two for price of one special 

. wheel of fortune spinned every 





half hour, winner gets prize 








coded sticks for prize 








azine for first 100 customers | 
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ma Niagara Starch and Nu-Soft Rinse are two of the ... NOW distributed to Coin-Op stores by the most 
omer’ } Oldest and best known names on grocers’ shelves experienced supplier to the laundry store trade. 


| THESE FAMOUS packages join the universally accepted Line shown on the inside pages — 
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Niagara and Nu-Soft are Reg. T.M. of | 
Corn Products Co., New York. 
; 
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‘Colorful boxes and packettes Both 10¢ divided boxes and __A popular nationally recognized laundry product is S# 
fof well-known BEADS -- 2 


5¢ packettes of aff » deter- instant starch in boxes and packettes. Denil 
'O’BLEACH* are available , ste | and 
| ; a gent are vended from coast 
ifrom vendors in America’s Sta-Puf* rinse liquid product is packaged in cutout bor en 
to coast in C & C Vendors. 
peading Laundry stores. —. handy packettes already available for most vending maq seek 
'*Beads O’Bleach is a Reg. T. M. of “ol ® is a Reg. T. M. of Lever Bros. a 
Purex Corporation. — New York. Sta-Flo and Sta-Puf* are Reg. T. M. of A. E. Staley Mfg. Co. ‘ 
| trade 
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DIVIDED BOXES GIVE TWO EXACT Ge, 


MEASURE LAUNDRY LOADS 
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juct is%# Nature’s sweetener — These vendors are thoroughly tested and warranted ... backed by our guarantee. The 
-- 20 Mule Team Borax* feature positive action, easy loading and sturdy steel construction with enamel finist 
—comes in divided box Box vendors: Each column has own coin slide and separate money box key. 
and packette size for Model 2B50 — two columns, 25 capacity each, vends total of 50 boxes without refilling. 10¢ box siz 
stout bet vendors. It’s the product Model 4B100—four columns, 25 capacity each, vends total of 100 boxes without refilling. 10¢ box siz 


most coin-op laundries Both are wall mounted with removable front panel for convenient loading. 


‘ . . Packette Vendors: Equipped with national rejector. 
iding seek as something special Model 7P280 — seven columns, 40 capacity each, vends total of 280 packettes without refillin 
for customers. Accepted 5¢ size. 
everywhere as TOPS in the Model 5P200 — five columns, 40 capacity each, vends total of 200 packettes without refillin) 
) ; ' 
! trade. 5¢ size. 


Both come on sturdy floor stand and can be bolted to wall for security. ) 
These vendors come with full color decals of each C & C product. Your choice of products can be vende 


from any vendor column or any combination of products can be vended from these multi-column vendor, 


{ ‘20 Mule Team is a Reg. T. M. of 
} U. S. Borax and Chemical Corp. 
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Fastest delivery to distributors in our own trucks... coast to coast... Get, 
to you in first CLASS condition — eliminating damage claims — shortages 
and other similar problems. 
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Personal attention and speedy service is the repu- | ther 


tation of C & C to every customer. Most orders | >as 
. ° av 
shipped same day received. It’s time for YOU to ae 


experience the kind of satisfactory relationship | sins 


enjoyed by C &C customers. May we add your name e 


Branch Warehouses in Cleveland and San Francisco. 





C&C Mfgrs. & Distrs., Inc. 
310 North Austin Street 
Dallas 2, Texas 


Gentlemen: Please send me — 
Info and Samples on Products. 


Catalog Sheets on Vendors. 





to our list? Return coupon today! er 

Name___ ; ; Son 
There’s more PROFIT vending brands your Coin-Op cus- disc 

Address__. tomers know! National Brands sell faster, repeat easier, win | the 
Di iaptitacinnie __State. ready acceptance. | n 
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eC, MANUFACTURERS ano pet 
DISTRIBUTORS, inc. : 


310 NORTH AUSTIN STREET * DALLAS 2, TEXAS 
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- Radio Commercials 


by DON SOFTNESS 


Don Softness Group, Public Relations 


It is unfortu- 
nate that many 
coin-ops have not 
availed them- 
selves of a very 
potent advertising 
medium — radio. 
The few coin-ops 
which have advertised generally go 
into newspapers, mainly because it 
is traditional to do so. However, 
radio offers coin-ops a number of 
importent advantages. 

1) Radio has a good track rec- 
ord of sales results for simi- 
lar industries. 

2) The medium is economical. 

3) It is flexible and easy to use. 

Radio has changed drastically in 
the last several years, and most ad- 
| yertisers no longer sponsor pro- 
grams. Instead, almost all radio 
users buy announcements, com- 
monly called “spots.” 

A minute spot on an average sta- 
tion in a market of about 100,000 
people would cost about $12. How- 
ever, it is senseless to buy one spot 
| —the effectiveness of radio depends 














| a good deal on repetition — and 

> YEPU- | there are considerable discounts 

Irders | based on frequency. Many stations 

' have “plan” rates based on the num- 

OU to | ber of spots purchased during a 

ynship | single week, many stations have 

. “frequency” discounts, based on the 

name | total number of spots during a long- 

er period, say 13 or 26 weeks. 

Some stations have both types of 

Ip CUS | discounts, and the advertiser chooses 

ier, win | the type which is most advantage- 
| ous to him. 

In selecting a station, the coin-op 

ane laundry operator should strive to 

place his advertising on the station 


having the best cost efficiency. In 
other words, the goal is to choose 
a station which will deliver the most 
listeners for the money. The cost- 
per-thousand listeners is a good in- 
dex to use—the lower the better. 
Other factors to take into consid- 
eration are the station’s coverage 
area and type of programming. 
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Spot announcements _ generally 
have three standard lengths, min- 
ute, 20 seconds and 10 seconds. 
Following are three typical coin-op 
laundry commercials: 


Radio Spot (One Minute) 


Does doing the family wash dis- 
rupt your household? Do other ac- 
tivities stop while the week’s laun- 
dry is washed and dried? Now, a 
single visit to (name) located at 
(address) can solve your washday 
woes. The (name of laundry) has 
the most modern (brand name) 
washers and (brand name) dryers 
that will give everything from 
grease - stained work uniforms to 
fragile party clothes not only the 
cleanest wash possible—but leave 
them luxuriously soft and fluffy. 
The price—a fraction of what fin- 
ished laundry would cost—is only 
(amount) for washing and 
(amount) for drying. (Name of 
laundry) also carries a full line of 
detergents, bleaches and other wash- 
day products in convenient one-load 
packages. Visit (name of laundry) 
soon and change the washday blues 
to songs of joy. 


Radio Spot (20 seconds) 


Does washday disrupt your house- 
hold? Now the (name of laundry) 
located at (address) can solve your 
washday woes in a single visit. The 
(name of laundry) has the most 
modern (brand name) washers and 
(brand name) dryers that will not 
only give anything from work 
clothes to party clothes the cleanest 
wash possible, but leave them soft 
and fluffy. End washday blues with 
a visit to (name of laundry). 


Radio Spot (10 seconds) 


End your washday blues with a visit 
to (name of laundry) located at 
(address). There, the most mod- 
ern washers and dryers will do your 
family’s clothes while you shop or 
visit. Stop by the (name of laun- 
dry) soon. © 


| 





HOW TO GET 
FREE RADIO, 
TV PUBLICITY 


Basically the same news items 
that will interest the editor of your 
local newspaper will interest the 
news departments of your local 
radio and television stations. It’s up 
to you to alert the news staffs of 
these media to your grand opening. 


When you prepare the script for 
radio, write it as if you were speak- 
ing to a customer. Keep your sen- 
tences short. Forget the $10 words 
and stick with the 10 cent ones. 
Remember that your audience can’t 
see you, they can only hear what 
you say. Therefore, use words that 
paint a picture for the listener. Try 
your script out on some friends be- 
fore you submit it to the radio 
station. 


You are not limited to radio news 
programs. You can present your 
story on a woman’s interview pro- 
gram; have a coin-op laundry situa- 
tion injected into a soap opera; or 
attempt to present the contributions 
coin-ops make to the growth of 
your town on some public affairs 
type of program. In all cases, writ- 
ten scripts must be in the station’s 
hands at least 48 hours before 
broadcast time. 

Television panel shows, interview 
programs, quiz shows, and news 
broadcasts are fertile ground for 
promotional spots. 


The one major drawback of “‘on- 
location” publicity—that of having 
to cart truck loads of equipment to 
the site—is becoming a thing of the 
past due to the technical develop- 
ments in TV reporting and trans- 
mission. 


The fact that a TV cameraman is 
on the scene is reason enough for 
potential consumers to flock to your 
opening just to get in the picture. 

TV is a visual as well as an aural 
medium. Therefore, when you're 
on camera, it would be wise to dem- 
onstrate - something. Remember, 
you'll only have a few minutes to 
get your message across to the view- 
ing public. Make them count! © 
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PREPARING MATERIAL FOL 


Small town newspaper editors are 
eager to print events involving 


local people. Send them the news 





Ask any small town newspaper | ant 
editor—and there are about 10,009} 0u! 
of them writing for weekly, semj.} Im 
weekly, and triweekly newspapers} va! 
in towns of less than 50,000 popy.| wat 
lation in the United States—wha! wa 
will make page one in his paper} 8& 
and he’s sure to tell you that local news comes firs) 4? 

The local papers can’t, and don’t want to, compete In 
with the mammoth dailies in reporting earth-shaking 
world events. The place of the local paper is: in te. 
porting local news. And the place for you to try to 
get your publicity is in this local paper; written by and} 2 | 
read by the townspeople you probably say hello to in} 5° 








the morning. ol 

There are, however, some basic ground rules for you st 
to follow if you want to get your publicity into print. se 
1—Type yours news release, double-spaced, with wide) € 
margins on 8% x 11 paper. sé 
2—Indicate the date of the release. st 
3—Don’t call the editor to ask if he received the news| 8 
release. st 
4—Don’t send more than one release to a newspaper a 


unless you indicate that copies were sent to other de- 
partments of the paper. Do 
5—Use first name, middle initial and last name of all 
people in the release. Use home address to establish 


the local angle. He 
6—If the release is more than one page long, pages m“ 
should be numbered and the word “more” should be = 
typed at the bottom of each page. The last page should 
have an end mark (+). | ¢ 
7—AMail releases in enough time to get into the paper. a 
Check deadlines with the paper. r 


Let’s take a standard grand opening news release 
and analyze it. 


EXAMPLE OF AN ACCEPTABLE NEWS RELEASE 


Your Coin-Op 
123 Main Blvd. 
Our Town, USA 
PHone 4-5678 


FOR RELEASE AUGUST 15 
DO play up the news feature of the story. 


Our Town's first lady, Mrs. John X. 
Mayorswife, officially opened this city's 
largest coin-operated laundry and dry- 
cleaning store yesterday by laundering 
almost 300 pounds of soiled baby clothes 
from the Our Town Youth Shelter. The store, 
Your Coin-Op, located in the former Meyer's 
butcher shop, 123 Main Blvd., is owned by 


38 


Larry Investor of 500 Home St. 


DO tell what the store has to offer customers. 


While Mrs. Mayorswife waited for the 
30 nine-pound capacity pastel colored 
washing machines to launder the baby 
diapers, she watched a demonstration of | 
the automatic, coin-operated, self-serv-| 
ice drycleaning machines. Several pairs | 
of filthy, grease-stained mechanic's 
coveralls were placed into the dryclean- 
ers. "I was really amazed at the job the 
machines did," she said. 






DO tell more about the opening promotion. : 
The 11 drycleaning machines, 30 washers = 
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and 12 dryers were available free to all 
Qur Town customers all day. According to 
Investor, more than 300 people took ad- 
vantage of the get-acquainted offer. "I 
want Our Town housewives to break free of 
wash-day drudgery. For this reason, our 
get-acquainted offer of a free wash and 
dry will continue throughout the week," 
Investor said. 


DO give some additional background of Investor. 


Townspeople will remember Investor as 
a dynamic halfback on the Our Town High 
School football team in 1945. The 32-year- 
old Marine Corps veteran worked as a gas 
station attendant at the Jones Main Blvd. 
Service Station for eight years before 
he "took the plunge into business” for him- 
self. Working full-time at the service 
station during the day and nights as a 
guard at the route 17 Roll-A-Rama, Investor 
still found time on weekends to wade 
through technical manuals about coin- 
operated laundry and drycleaning stores. 


DO tell of your future plans. 


Investor has big plans for his store. 
He is constantly in touch with industry 
leaders and plans, in the near future, to 
install facilities for ironing, hair 
drying, and reducing. 

"I want the housewives to think of Your 
Coin-Op as the one-stop service store for 
family and personal grooming," Investor 
said. 
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If you make the editor's job a 
bit easier, you stand a better 
chance of publishing your news 


EXAMPLE OF A POOR RELEASE 


DON'T forget to place your name, address, phone 
number and release date on your copy. 


DON'T play yourself up. No one would believe it anyway. 


"I opened the biggest and best coin- 
operated laundry and drycleaning store in 
Our Town," reported Larry Investor, well 
known for his sponsorship of little league 
teams. "The store cost me almost $80,000 
to equip and refurbish. It used to be the 
old Meyers butcher shop. The store, which 
opened yesterday, is located at 125 Main 
Blvd," Investor said. He lives in the old 
Jackson coach house at 500 Home St. 


DON'T tell how hard you worked to make the store a 


success. 


"It wasn't easy to amass the money I 
needed to get into business," said the 
32-year-old Marine Corps veteran. 

"After I was discharged from the Marines, 
I took a job as a gas station attendant. 
For eight years I saved half my pay from 
the Jones Main Blvd. Service Station. In 
addition, I worked nights as a guard at 
the Route 17 Roll-A-Rama. On weekends I 
waded through technical manuals about 
coin-operated laundry and drycleaning 
stores," the dedicated townsman said. 


DON'T wait too long to get to the feature of the story. 


"All of this work paid off yesterday 
when Mrs. Mayorswife officially opened the 
store and washed almost 300 pounds of 
baby clothes from the Our Town Youth 
Shelter," Investor said. Mrs. Mayorswife 
filled every one of the 30 nine pound 
capacity pastel colored washing machines. 
While the diapers were being washed, she 
watched a demonstration of the 11 coin- 
oprated self-service drycleaning ma- 
chines. "These machines really got the 
dirt out of a filthy pair of mechanic's 
overalls. I was really amazed at the job 
the machines did," she said. 
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Publicity Campaign Checklist 


Grand Opening promotional cam- 
paigns, in order to do the job of 
informing potential consumers to 
your store, must be well planned 
in advance. Publicity doesn’t just 
happen. It is manufactured, then 
sent to all the right people at the 
right time. 





Before one line of a newspaper release, a radio or 
TV script, or a speech before the local women’s club 
is written, the publicity-minded coIN-oPerator should 
spend time developing his entire presentation. For, it 
doesn’t pay to waste time preparing releases if they are 
(1) sent to the wrong person; (2) sent at the wrong 
time; (3) have no bearing to the medium; (4) pre- 
pared in violation of all journalistic style. 

The first step is to thoroughly research the field. 
If you claim to have the biggest coin-op in the state 
make sure it is, in fact, the biggest. Nothing gets to 
the waste paper basket faster than a release that is 
untrue. The next step to take is to decide what you 
are going to do with the vast amount of information 
you've uncovered in your research. Are you going to 


Who Should We Reach? 


working wives 
career girls 
housewives 
bachelors 

young marrieds 
low income groups 


JOOO0 


] 


What Is Marketing Area? 


—— 


] entire town 

10 square blocks 
[| five square miles 
[] other 


| How do We Reach Audience? | 


newspapers 
[] radio 

[_] tv 

|] speeches 

|] magazines 
-] handbills 








try to tell your story to the entire world, nation, state, 
city, or town? Once the decision is made, aim your 
releases to the media that reaches this audience. 

In order to aim your releases to the right people 
you must prepare a list of their names. Then you must 
have checklists to see that these people were sent the 
material. (Don’t call media people to see if 
received the material. If it’s good they'll print it, 
not, nothing you can say will help anyway. ) ! 

An important part of any publicity campaign is a 





budget you allot to it. Some of the big costs agg 
printing and mailing of material, photographer, prizes, 
and free gifts. Other costs include entertainment (per | 
haps a press party), hiring extra help, models, and 

badges. 

Now you're ready to begin the campaign. You have 
fully researched the facts; now know what message you 
want to publicize; to whom you're directing this mes. | 
sage; by what media; at what cost; and now, when. | 

When do you begin to publicize a Grand Opening? | 
Perhaps two weeks in advance of opening day with an! 
announcement of your opening in the local paper would | 
be best. But, you determine this after researching the | 
facts. 





. 


] mailers 
{-] sound truck 


To Whom Are Releases Sent? 


[_] women’s page editor 

(] financial editor 

[_] news editor 

[-] other newspaper departments 
| program director 

_] columnists 

[-] club presidents 

[] PTA 


Have You Arranged For 


(| parking for press 
[_] space for tv cameras 


ce A RES PS SEE TERRE NS TE 


[| schedules for eating and breaks 
] enough free gifts for customers 





pictures to be taken 
| etc. 
[ ] etc. 
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a new “Standard” of 
coin changer security 


dependability and value! 


Never before has so much quality been 
built into a single coin changer for so low 
a price. This is the MAXIMUM SECURITY 
CHANGE-MAKER, newest of Standard's 
long line of dependable coin changers .. 

the “Standard” of the coin-ops since 1955. 


NEW SECURITY 

e All new anti-vandal mechanism 
e@ Heavy-duty “s” steel cabinets 
e Quadruple locks 


e No extra vaults, padlocks or 
burglar alarms needed 


EASIER SERVICE 


e New Maximum Security Change-Makers 
load through a door in the face of the cabinet 


e Each change unit is independently mounted; 
simply tilts forward for easier loading, or 
may be totally removed for service. 


CUSTOM-BUILT 


e You select the number of coins to be changed 
...1,2 or 3, and their denomination 
... 50¢, 25¢, 10¢ or 5¢ 


e You select the combination of change 
to be returned 


LARGEST CAPACITY 


e Capacity ranges all the way up 
to $420 in some triple unit models. 


Before you buy your next coin changer, be sure 
you see or get full information on Standard’s 
all new MAXIMUM SECURITY CHANGE- 
MAKERS! 


World's largest manufacturer of separate 5¢, 10¢, 
25¢ and 50¢ coin changers. District offices in 18 
cities throughout the United States and Canada. 


i 


STANDARD CHANGE-MAKERS, INC. «+ 422 E. New York St. + Indianapolis 2, Indiana 
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Rubin Braun, Technical Editor 


PART FIVE: Transmission and Drive Mechanism of Top-Loader (Agitator) Washer 


The top loader washes with a 
swirling or swishing action. This is 
supplied by an agitator on a center 
post inside the clothes cylinder. The 
agitator is a plastic or metal up- 
right cone with three or more 
shaped vanes of varied designs. It 
is fastened to the top of the central 
agitator shaft and moves on a ver- 
tical axis in a reciprocal stroke, 
approximately through 200 degrees 
of arc and return. The agitator can 
be easily removed for cleaning and 
lubrication. There are some agita- 
tors that pulsate up and down, pro- 
viding a surging action through 
many planes. But all movement 
originates from the central shaft. 

The lower part of the shaft is 
enclosed in a hollow shaft called a 
spin tube. This provides rotation to 
the clothes cylinder at high extrac- 
tion speed. Although the inner agi- 
tator shaft turns up and back freely 
in the tube, the spin tube is fastened 
directly to the center of the cylinder 
bottom as it passes through it. Ro- 
tation of the tube spins the cylin- 
der. Below the cylinder, the shafts 
pass through the lower or outer 
water tank in water sealed shaft- 
ways and bearings. The seals retain 
the water in the tank and the bear- 
ings assure friction-free lubricated 
rotation. Some washers have only a 
single shaft to provide agitation or 
spin when required. 

Below the outer tank, various de- 
signs are employed by the makers 
to transmit either agitation or ex- 
traction through the use of solenoid 
controlled clutches. There are fric- 
tion types similar to miniature brake 
bands or flat disc types as illustrated 
in the shaft section in Figure I. 
The solenoid action is not shown. 
Some use a helical principle, while 
others have a reverse action spring 
assembly which tightens on spin 
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cycle in one direction and loosens 
to release the spin tube when the 
reversing type motor rotates in the 
opposite direction. Another type 
employs a separated finger-notched 
shaft whose notches dovetail and 
form a continuous shaft for the spin 
cycle. 

The bottom of the spin tube or 
shaft below the clutch may have one 
or more additional bearings, but 
usually it ends in the drive pulley. 
This is a belt driven by the motor 
pulley. 

As for the agitator shaft, if sepa- 
rate within the spin tube, it ends in 
an agitator case. Input power to 
the case is provided by a pulley on 
the motor driven belt. The pulley’s 
shaft passes through the case in 
an oil seal bearing and transmits a 
rotary motion via a gear arrange- 
ment to a gear toothed arm. This 
eccentric arm moves the agitator 
shaft in reciprocating turns. 

In many washers a brake assem- 
bly slows the high speed spin of 
the clothes cylinder to an almost 
immediate stop. The brake is 
usually a small drum on the spin 
shaft, fitted with a brake lining 
clamp and activated through the 
timer by a solenoid. 


Ailments 


Trouble in the agitator-spin sys- 
tem is relatively the same as in the 
tumbler type, plus a few more pos- 
sibilities due to more moving parts. 

1. Solenoids may need replace- 
ment as in tumbler type. 

2. Dried up transmission may 
occur as in tumbler but any defec- 
tive transmission becomes more 
complex to remove and service. In 
many designs the agitator and drive 
block to which it is attached must 
be removed. This block is usually 
splined for a snug fit to the top of 
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the agitator shaft. 

Lay the washer on its front cabi- | 
net face protected by heavy cloth. | 
Remove the bolts holding the agita- | 
tor gear case to the washer. Re 
move the drive pulley by loosening 
the set screw. In some types the | 
entire assembly, agitator case, clutch 
and spin tube must be removed. In 
others, the agitator case is part of 
the clothes cylinder and must bk 
loosened from the drive assembly. | 
Remove the cabinet top to make | 
room for passage of the cylinder. 
A number of specially designed 
tools may be required for servicing. 
These are: presses, arbors, pullers, 
spanners and notch wrenches, C-ring 
or Tru-arc pliers, drift pins and 4 | 
host of others, as the service mam | 
ual describes for each washer, | 
would be a necessity. Purchase of | 
these would be warranted if the | 
number of machines to service is 
great and you have more than al} 
average technical background as 4 
mechanic. 

2. Clutch plates, teeth, springs 


continued on page 4 
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GUARANTEED TEN FULL YEARS! 


The exclusive Glasti-Klad process provides the toughest, most resilient tank lining ever 
developed. Both brine and softener tanks are Glasti-Klad lined. Both brine and softener 


t cabi- | tanks are guaranteed ten years! 


val The Weben Water Softener is shipped as a completely assembled package, mounted on 


Re. a base, requiring only water-in, water-out and drain connections. 


sening | Weben design eliminates gravel bed... reduces weight and freight. lon-exchange resin is 


es the | permanently in place. 
clutch : i ; 
ie The Weben Water Softener provides maximum flow... minimum regeneration time... 
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can be yours with 


RCA WHIRLPOOL 


DRYCLEANERS AND WASHERS 


Have you seen the new, complete coin-op 
“package” from Whirlpool? It’s terrific! First, 
there’s an unexcelled product line... the new 
RCA WHIRLPOOL drycleaner, the standard com- 
mercial washer, and the new extra-capacity 
Wash-A-Lot washer plus all other necessary 
equipment. Here’s everything you need to 
get into the coin-op business, whether you 
open a new location or add to an existing one. 
When you buy RCA WHIRLPOOL equipment, 
you deal direct with the factory. And, when you 
buy, afactory field service force stands behind 
you to make sure that everything is right. 


There’s much more to this profit program 
than excellent product and service, however. 
There’s financing for up to 90% of the total 
equipment value. There’s layout and planning 
service to help you get started fast and right. 

And, tested advertising and promotional 
programs show you how to sell your service 
to the community most effectively. All the 
tools you need are at hand, sharp and ready 
for use. Your own keen business judgment is 
the ingredient that rounds out the package 
and makes possible the remarkable profit 
opportunities that exist. Call or write today! 


The RCA WHIRLPOOL coin-operated drycleaner is the only one 
listed under Reexamination Service of Underwriters’ Laboratories, Inc. 


CORPORATION 


Commercial Laundry & Drycleaning Equipment Div., 
Benton Harbor, Michigan 


Regional Offices: Irvington, N.J.; Atlanta, Ga.; Dallas, Tex.; 


Oak Park, Mich.; San Mateo, Calif. 


In Canada: Whirlpool Appliances Canada Limited, 
10 Jeavons Ave., Scarborough, Ontario 


t 
trademarks *4 and RCA authorized by trademark owner Radio Corporation of Americe 


Whirlpool Corporation 
Commercial Laundry & 
Drycleaning Equipment Div. 
Benton Harbor, Michigan 


[_] Please send complete information on the new RCA WHIRLPOOL 


coin-operated drycleaners and washers. 


[_] Have representative call in person. 


Name 





Firm Name 


Address 





City 


County 
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Onward and Upward in Mass. 


STEVE BLICKSTEIN, Associate Editor 


ance program for its members as 
The Massachusetts Laundryown- part of a drive to enlist new owners. 
er’s Association has a package insur- Association executive Bob Byford, 





UniMac Protects Your Profits! 





@ UniMac's exclusive Protectomatic coin meter rejects slugs and counterfeit 
coins. 


@ Built-in counting device automatically counts coins—protects receipts. 


@ Protectomatic is flexible. Denomination settings can be easily changed to 
meet changes in price conditions. Protectomatic rejects coins other than 
that for which meter is set. 


@ Protectomatic is automatic. Customer merely deposits coin. Protectomatic 


is maintenance free. No knobs or slides to repair or replace. 


Protectomatic coin meters are available only on the UniMac 600 
Washer-Rinse-Extractor Combination, the most advanced coin laundry 
equipment. 


Write Today for FREE Color Brochure DEPT. CO-81 


UniMac Company 


802 Miami Circle, N. E. ¢ Atlanta 5, Georgia 
CIRCLE NO. 36 ON POST CARD 
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in a bulletin circulated throughout 
the owner’s group, found it impera- 
tive to build membership to an effec. 
tive strength to combat the Bay 
State’s blue laws. The communique 
also cited the recent legislative vic. 
tory won by COIN-OPerators jp 
neighboring Connecticut, where 
Governor Dempsey signed a bill 
making it legal for coin-ops to be 
opened on Sundays. 


Insurance in Michigan 


Another insurance arrangement 
for association members is_ being 
made by the Coin-operated Self- 
service Laundry Owners Associa- 
tion in Detroit. A comprehensive 
casualty program available to mem- 
bers only, the policy covers fire, 
extended coverage, plate glass, van- 
dalism and malicious mischief at 
15 per cent below bureau rates es- 
tablished for the location. 

In an effort to attract more mem- 
bers, the Detroit-based group has 
established three membership 
classes: Voting members (class 1), 
consisting of owners of units in 
greater Detroit; voting members 
(class 2), consisting of owners in 
Michigan outside the Detroit area; 
and associate members, the cate- 
gory for equipment distributors, 
suppliers and service organizations. 


Victory in South Bend 
With justifiable pride, the Com- 
mittee for Low Cost Laundry & 
Drycleaning of South Bend, Ind— 
through its secretary Eva Pierce— 
reports that it recently won a legis- 
lative victory against a law _ that 
would have sharply curtailed coin- 
op drycleaning. Miss Pierce points 
up that the victory “is another ex- 
ample of the power of associations.” 
The ordinance brought before the 
town fathers stipulated rules fot 
maintenance and operation (which 
included a full-time attendant and 
continued on page 58 
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BROADEN YOUR 
VENDING VISION 




































To a child, a vending machine is a colorful box which magically 
brings forth candy bars or milk when she feeds it her treasured 
coins. To knowledgeable businessmen everywhere, broadening 
their vending vision, vending machines are becoming the magic 
boxes which bring forth new selling opportunities...and a share 
in a $2.5 billion market. NRI coin handling mechanisms make 
vending possible. NRI Currency Changers make vending grow. 
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NATIONAL REJECTORS, INC. « ST. LOUIS 15, MISSOURI 
OFFICES IN PRINCIPAL CITIES 





A Subsidiary of Universal Match Corporation 
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‘ActivViries 


At its last dinner meeting of the 
season, the Speed Queen Atlantic 
Co. told assembled CoIN-oPerators 
that introduction of a double load 
washer and a coin-op drycleaning 
unit were just around the corner. 
(Elsewhere in this issue is news of 
the Speed Queen double load 
washer.) The drycleaning unit 
should make its debut in Septem- 
ber. Attending the wind-up session 
was Atlantic’s president Bill Leck, 
along with his wife, Irene, who 
serves aS mistress of ceremonies 
after dinner. 


Two supervisory appointments 
were made by Water Refining Co. 
Arthur A. Kessler 
was named quality 
© control supervisor 
and Oscar M. Odor 
is production man- 
ager. Kessler’s ex- 
perience has _ been 
in the field of pre- 
cision peidacts. Odor’s background 
includes work in metal fabrication 
and other materials. 





“A real down-to-earth training 
program with laboratories and fully 
equipped water heating installa- 
tions” is the description given A. O. 
Smith training supervisor D. N. 
Idarius to the company’s coin laun- 
dry training centers, which have 
been turning out 3,700 dealers, sales 
and service personnel annually. The 
program includes classroom instruc- 
tion, lab demonstrations and take- 
home literature. 


Whirlpool has initiated a 36 
month leasing program for its coin- 
op drycleaning units. Said Commer- 
cial Laundry and _  Drycleaning 
Equipment division general man- 
ager John Crouse, “The lease pro- 
gram is applicable only for coin- 
operated drycleaners ordered in 
quantities of four or more. Other 
Whirlpool or vendor products sold 
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by the CLAD division cannot be 
leased.” Under the leasing arrange- 
ment, a $375 deposit per unit will 
be required, along with a monthly 
rental of $125 per unit. The initial 
deposit will be refunded, Crouse 
added, at the end of the three year 
leasing period or when the cus- 
tomer decides to purchase the 
machines. 


Eastern Permac Corp. is the new 
name for North Eastern Permac 
Co., Inc., according to Richard J. 
White, vice president of Eastern 
Permac. The new name, said White, 
is indicative of the distribution area 
covered by the company. 


Trips to Mexico were won by 
eight Maytag independent commer- 
cial distributors at the conclusion of 
a five-month sales contest. Winners 
of the competition, which lasted 
from January to May, were: Mac- 
Gary Co., Inc., Cambridge, Mass.; 
Fowler Equipment Co., East 
Orange, N. J.; Williamson Washing 
Machine Supply Co., Lubbock, 
Texas; Automatic Laundry Co., 
Waco, Texas; Armstrong Commer- 
cial Laundry Distributing Co., Ok- 
lahoma City; Mountain States Coin- 
Washer, Inc., Colorado Springs; 
Duds in Suds, Cincinnati; and Com- 
mercial Automation, Montreal. 


Coin-Tronics, Inc., of Minneapo- 
lis, has been franchised as a distrib- 
utor of Maytag commercial laundry 
appliances in all or part of six north- 
central states. The new distributor 
will service, through local represent- 
atives, all of Minnesota, North and 
South Dakota, upper Michigan, 
northern and western Wisconsin and 
most of Iowa. 


Gerald W. Blakely has _ been 
elected to the board of directors of 
Pennsalt Chemicals Corp., replacing 
Leonard T. Beale, who has retired. 
Blakely is also president of Cabot, 








Cabot & Forbes Co. and is preg. | 
dent and director of several Other | 
companies and associations. | 


Francis Economy Boilers, Inc, 
hee become a wholly owned subsid. 

4 lary Of Meridian 
Systems, Inc., ag. | 
cording to Merid. | 
ian president C, M | 
Hollis, Jr. Under 
| the new setup, pro. 
duction facilities | 
Jones are being expanded | 
at the Francis plant in Bellflower, | 
California. L. R. “Bud” Jones, vice | 
president and general manager, ex. 
pressed confidence in the sales effec. 
tiveness of the new organization. 








Although badly singed by a/ 
$75,000 fire 48 hours before the 
opening of a trade showing of laun- 
dry and drycleaning equipment re. | 
cently, the Benson Equipment Co, 
of Canonsburg, Pa., pulled itself to- 
gether in time to greet visiting 
dealers and reps from six states, | 
Minutes after an early morning fire 
on the Friday preceding the Sunday 
conference had all but gutted the 
company’s headquarters, Benson | 
execs and staffers fell to the task of | 
a complete refurbishing. The last 
dab of paint was applied on Sunday, 
barely minutes before the first vis- | 
itors walked in. | 


sellin: “tall 2 


Clyde S. Chandler has been named 
sales manager of the Commercial 
Laundry Division 
of the Blackstone 
Corp. Chandler, 
who will be in | 








charge of market- gins 
ing coin - operated 
laundry equipment, = 
was formerly a sales seed 
executive with the Prosperity Co. suth 
Phot 
ALD has come up with a 32- New 
point sample legislation — entitled and 
“Proposed Uniform Ordinance Reg- the / 
ulating the Installation, Equipment, | 
Maintenance and Licensure of Self- 
Service Laundries and Dry Cleaning | 
Establishments.” | 
Owners of Econo-O-Wash coin- 
ops are getting a special package 
continued on page 52 | 8 
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With the new ABT Bill Changer 


Now you never need to lose a sale for lack of change! The new ABT 
Bill Changer insures round-the-clock operation and profits with its 
ready supply of change. This fully perfected unit accepts,a dollar bill, 
authenticates it, and delivers change in coin combinations you choose. 
Phony and foreign money immediately refused. 


QUICK CHANGE 
FAST PROFITS 








Insured Dependability 


Every ABT Bill Changer is leased 
with full protection of contents. An 
insurance policy guarantees the 
money content of both the bill 
changer and combination coin and 
bill changer, and completely protects 
operator from loss due to burglary, 
vandalism, etc. 


New, sturdy cabinet offers complete security, inspires user confidence oe 


and builds your service “image.” Change money—make money with 


| 

the ABT Bill Changer! | 
| 

| 

LJ 
| 

| 

| 
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MANUFACTURING CORPORATION 
DIVISION OF AUTOMATIC CANTEEN COMPANY OF AMERICA 


Sales Offices: New York; Chicago; Washington, D.C.; Boston; Detroit; Kansas City; Los Angeles 
CIRCLE NO. 3 ON POST CARD 
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A. C. Automatic Services, Inc. 
18 South Michigan Avenue, 
Chicago 3, Ill. 


Please send literature on ABT Dollar Bill Changer. 
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from........4m 


a: a 4-Unit 
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iN ia A, For complete details: Fill out and address | 
. cee this coupon to 
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From the Research Laboratories | ' thes: 
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a Designed for Dependability, A Division of McGraw-Edison Co., Ripon, Wis. | Alias 
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eee and, the HIGH TRAFFIC 
| DOUBLE LOADER 










Here’s the kind of washing accommoda- 
tions your customers appreciate . . . the 
kind of efficiency that ‘speeds up” cus- 
tomer service during peak periods, yet 
continues with constant earning power 
every hour you are open. 


The new Speed Queen ‘““SDOUBLE-LOAD- 
ER” adds capacity and earning power to 
coin-operated installations... with a 
minimum of space requirements. 


in sTRUCTIONS 
5 

















TING 
ope RAT. 3: 


A “Payload” washer, that measures 36” 
high, 30” wide and 29” deep with a 
hinged top to provide immediate access 
to controls. Front loading bleach door, 
pressure level water control and many 
more features. 


| these two Ud SPEED QUEEN’S 


dress top loading automatics... 


_ | provide Coin Store Operators with finest “com- 
n, Wet binations for profit” ... currently available. No 
____ | other machine . . . outdoes Speed Queen’s Top 
| Loading Automatics in simplicity of design... 
~~ | mechanical efficiency . . . perfectly balanced cycle 
and genuine preference by Coin Store Operators 
and Housewives. NOW, Speed Queen’s Coin- 
Operated Dry Cleaner and DOUBLE-LOADER 
NW can promise equal popularity ... preference and 
Opportunity for profit. 


CIRCLE NO. 30 ON POST CARD 
=OIN-OF AUGUST, 1961 51 











SHIRT WASHED WITH RAD 
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This new vender and exciting premium promo- 
tions provided FREE to Franchised Dealers, 

Sell Detergent, Bleach, Bluing and Ammonia 
in cellophane wrapped boxes. FRESH, FULL 
STRENGTH—NO LEAKERS! 


*It's easy and profitable to become a 


FRANCHISED RAD DEALER 
No obligation—write for samples, details, 


RAD, Incorporated 
375 Park Ave., N. Y. 22, N. Y. 


DIST. AND REPS WANTED—WRITE FOR DATA 


FOR COIN-OP 
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T RACK & BASKET 


Easier for custo- 
mer to unload, fold 
and hang garments. 
Increases pay loads 
by letting customer 
move away 

clocsing ual unit faster. 


Features -- Large 











poles 
pletely rubber cov- 
ered basket top. 


18 models te choose 
from, write for 
your free folder 


COMPANY 


ae =) 
5326 ATLANTIC BLVD. 
MAYWOOD, CALIFORNIA 
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Allied Activities 


continued from page 48 


free, to help keep their stores clean, 
according to sales head Jack Cole- 
man. Featured in the package are 
24 sponges, each with the message, 
“Be An Angel,” and a request to 
wipe the washer after using it. The 
second item in the kit is a check 
list to remind the owner or atten- 
dant of minimum cleaning standards. 
The check list is plasticized and 
intended for posting in the utility 
room. 


Appointed southern zone man- 
ager of the bulk soap sales depart- 
ment of the Procter 
& Gamble Distrib- 
uting Co., has been 
J. J. Garvey. Gar- 
vey has been asso- 
ciated with the 
company for the 

. last seven years, 
having joined P & G in the New 
England area. He will headquarter 
in Atlanta, Ga. 





Exclusive dealerships for the 
Lansing Clarifier are available in 
certain areas, reports Bob Paterson, 
Lansing Clarifier Corp. sales man- 
ager. The establishment of dealer- 
ships was the result of a continual 
flow of inquiries from all over the 
country about the treatment of 
waste water, Paterson says. In addi- 
tion to the dealerships, the company 
has announced that it has estab- 
lished eight fabricating points 
throughout the country to bring 
shipping costs to a minimum. 


A consolidation of operations has 
been announced by Fred I. Court- 
ney, president of The Prosperity 
Co., a division of Ward Industries. 
This was necessitated by the demand 
for the company’s House of Kleen 
franchise. “Newer production equip- 
ment and larger area facilities are 
mandatory to keep pace with the 
completely new dimension created 
in the coin-operated machinery 
field,’ Courtney said. A large seg- 
ment of the engineering staff will be 
based in Portland, Me. However, 
Syracuse, N. Y., location will be 


used by the company as the Staging 


area for the House of Kleen frag. | 


chise program. 


Lestare again co-sponsored the 
ll-day TV coverage of the Inter. 
national Beauty Congress which be. 
gan July 12 in Los Angeles. Spop. 


sorship was coordinated by the | 


Sackel-Jackson Co., Boston adver. 


tising agency for Lestoil Product; | 


Inc., and Blaif TV station reps, 


The combination of Ling-Tempeo 
Electronics, Inc., and Chance 


OT SS LATTER: 


6 emerson: 


Vought Corp., has been approved | 


by the stockholders of both compa. 
nies in separate special meetings on 
June 30. 


The agreement provides | 


for the transfer of Chance Vought | 
. . & 
assets and properties to Ling-Temco | 


in exchange for convertible deben- 
tures and stock purchase warrants, 
The combination of 
into Ling-Temco-Vought, Inc., will 
be effective August 31, 1961. 


no Aerie 


the business | 


a 


Offi- | 


cers of the company will be: chair- | 
man of the board and chief execu- | 


tive officer, Robert 
chairman of the executive commit 
tee, James J. Ling; president, Gif- 
ford E. Johnson; executive vice 
president, Clyde Skeen; vice presi- 
dent and technical director, Ray- 
mond C. Blaylock; vice president, 
secretary and treasurer, Lee D. Web- 
ster; and vice president and con- 
troller, James J. Kerley. 


A new “cost cutting” 
hibit for laundry and drycleaning 


McCulloch; | 


SERENE 


re ee mete er 


type of ex- | 


operators has been announced by | 


the Laundry and Cleaners Allied 


Trades Exhibit Corp. It will be held | 


from Friday, September 29 through 
Sunday, October 1, at the Cleveland 
Public Auditorium. The exhibit will 
cover every phase of the textile 
maintenance industry. According to 
the LACATEC, more than 120 
allied trades firms have indicated 


they will exhibit their products. } 


This regional exhibit has beet 
planned to bring important changes, | 
improved or new products and tech- 
niques to operators in Ohio, Indiana, 
Michigan, Kentucky, West Virginia, 
Western New York and Pennsyl 
vania. 
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roduets | 
¥ 
e ai a 
Chane 4. Unlimited merchandising 
proved | possibilities . . including your own 
-OMpa | built-in premium plan. 
ngs on | 2. Safe, reliable activation of any 
rovides | number of machines in one location from 
our one central control center. 
a | 3. Quick, easy money collection from 
ral one insurable Mosler safe. 
usinell 4, Makes change automatically . . 
c., will eliminating coin changer. 
. Offi- | 5, Eliminates theft or pilferage from 
chair- | individual machines. 
rye: 6. No coin chutes and meters .. 
ulloch; § lowering maintenance costs drastically. | 
ae 7. Easy price changing . . allowing | 
. vice } you to run traffic-provoking “specials” t | 
- presi | at the flip of a switch. | | 
, Ray- | | 
-sident, By performing || 
Phe EXCLUSIVE yj j33399898339: All these functions, | | 
: TEMCO-MATIC . 
mame central contro/ system | | 

| ee has revolutionized 
of ex- | TEMCO-MATIC einai ) 
leaning} © MESSAGE the automatic 
s : / 
ced Tay = MEPEATER _.__ laundry business 
Allied | 
be held | 
hrough ONLY Temco-matic can offer 
»veland you these “built-in,” vital advantages! 
bit will 
textile | And Temco-matic will automatically 
ding to | control your new dry cleaning machines! 
n 20] 
dicated | 
oducts. | 
been | For full information on Temco-matic, see your local coin-op laundry 
hanges, dealer, or write Dept. 720-E. 
d tech- 
ndiana, 
irginia, 
ennsyl LING-TEMCO ELECTRG@ 
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Inslee’s Ads 


continued from page 26 


point is, there are varying situations 
everywhere, but there is always rea- 
son for saying more in an ad than 
just the name, or some empty mes- 
sage which means nothing.” 

Inslee also believes in getting 
more mileage from his ads by hav- 
ing them designed specifically for 
his purpose. This need not be ex- 
pensive, he reports. He uses a 
Scotchwash name with a Scotchman 
trademark on nearly all ads, and 
this signature is reusable after the 
engraving has been bought. He gains 
extra design which lends stopping 
power to his ads by using reverse 
cuts, in which the printing comes 
up white on a dark background. 

Here are some methods by which 
Inslee puts maximum punch into his 
advertising messages: 

1. The fight for a better profit 
margin is important to Inslee, so 
many of his ads are directed to 


justifying his own higher price. His 
approach is to play up the positive 
angle of greater cleanliness, while at 
the same time playing down the size 
of a nickel. 

2. Time element is stressed in 
Inslee’s battle for higher price, ap- 
pealing to reason in the fact that a 
longer washing cycle has to mean 
better results. 

3. Brand name has power, too, 
so Inslee provides a variation and 
an added appeal by using the brand 
name. 

4. Meeting the competition head- 
on, Inslee advertises direct chal- 
lenges to readers to compare results. 
This is good in a situation where 
prices are the same and competitors 
have good sites and buildings com- 
parable with his own. 

5. Advertising messages don’t 
have to go in large spaces, says 
Inslee, who usually does use large 
space. But this ad shows how a 
similar message can go in a two- 
column-wide space only two inches 
deep. O 


Maintenance Manual 


continued from page 4) 


and drum may wear and must be 
replaced by removing the clutch 
assembly from the central shafts, 


4. Loose belts and pulleys tight. 
ened. 


Q 
' 


5. Brake assemblies are part of | 
the central shaft drive system and | 
also require removal of belts, bear. 


ings and clutches to replace. 

6. Upper agitator seals or drive 
blocks may wear and require re. 
placement. 


7. Upper and lower seals may | 


dry up, “freeze,” or corrode requir- 
ing replacement. 


8. Lower tank or tub seals may | 
develop a dead center leak off the | 
center shaft. These seals may be of | 

t 


a rubber bellows type. In any case | 


the clothes cylinder must be te- | 
moved for accessibility to the lower | 


tank seal. O 
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© Rugged steel 
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© Delivered com- 
plete, ready to 
install 


FRONTIER 






N 


y 


CIRCLE NO. 8 ON POST CARD 


«\. 
= i>: / 
COIN-OP SEWING MACHINE 


Industries 


I Do All My Mending and Sewing On A 
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Heavy duty industrial 
type sewing machine 
specifically designed for .. . 
Coin-Op Laundry & 
Dry-cleaning stores 
Motels 
Apartment houses 
Trailer courts 


114 MONTAGUE ST. 
BROOKLYN, N. Y. 
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Fastest-growing local business in the U.S.A. 


ee om 
ust be | 
sia | Norge created this new market. Norge has the most experience 
tighe with it. Before you invest, you are entitled to know the facts. 
: Facts based on hundreds of going drycleaning installations. 
art of | 
m and | 
, bear. Norge is the one coin-op dry- & Cleaning Village.” A “Village” 
cleaning system customer- has a minimum of 8 drycleaners. A Complete Program 
~ drive | proved and profit-proved to- —_It also has a number of Norge Norge offers a complete program 
ire Tee day. It is earning money for automatic washers and dryers that includes financing counsel, 
; hundreds of independently adequate to serve the market. expert advice on selection and 
i owned Drycleaners across The customer gets one-stop con- layout of location, a proved pro- 
S_ may | the U.S.A. eee owner gets Maxl- —_— motional plan and guide to prof- 
requir- i i i j 
q : Norge created this new Bxxporionce hao proved Cited — ee - only a 
' market. a as gives you the benefit of nationa 
soundest way to build and sustain magazine advertisin 
Is may Norge and Borg-Warner profitable volume, and to get the ss 
off the { spent 7 years developing and _ fastest return on investment. 
) be of proving the Norge coin-oper- aia 
y cal ated Drycleaner. The Fallacy of Waiting 
be re. | Norge processes cannot be a ; ; 
lower asian oe oe A Proved System can aie cree ee 
through ‘“‘short-cut’’ re- ; 5 
| |] ceareh4o catch up, cannot The Norge ein-op drvdeaning pecan cus foupofia hat 
equal Norge’s experience in System is today profit-proved in loss of the best hi h-traffic loca- 
1 practical application. hundreds of Norge Laundry & 8 


Norge Drycleaning is far 
beyond a ‘‘test’’ stage. It is 
proved. It is a money-mak- 
ing business to get into now. 


The “Village” Concept 


Norge brought coin-op dryclean- 
ing out of the laboratory and into 
the market. The first step was to 
put it into the right kind of sur- 
roundings, and in sufficient num- 
bers, so that it would 1) best 
serve the public and 2) most prof- 
itably serve the location owner. 
These goals are realized in 
Norge’s concept of the “Laundry 


Cleaning Villages. These are not 
factory-run ‘‘tests.’’ They are 
bona-fide, independently owned 
local businesses. They are mak- 
ing money, speedily retiring their 
investment, and serving a hap- 
pily satisfied public. 


9() Per Cent Financing 


A Norge Laundry & Cleaning 
Village can be an individual, 
partnership, or corporate busi- 
ness with 90% financing avail- 
able through B-W Acceptance 
Corp., a division of Borg-Warner 
Corporation. No more liberal 
terms are available. 


tion in your area. 

Norge can deliver, right now, 
everything you need to open a Norge 
Laundry & Cleaning Village. And 
only Norge can give you the benefit 
of the actual operating experiences 
of hundreds of going installations. 




















Call or Write Today 


Norge can answer every question 
you may have. Telephone, wire, 
or write 


NORGE COMMERCIAL SALES 
Dept. A&2, P. 0. Box 767 
Hinsdale, Iinois 
Telephone Chicago: Whitehall 4-0700 


NORGE SALES CORP. IS A SUBSIDIARY OF BORG-WARNER CORPORATION 


©1961 Borg-Warner Corporation 
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Finns see coin-op drycleaning units 


More than 2,500 pounds of clothing were drycleaned 
by two coin-op machines during their 15-day stay at 
the United States Industrial Exposition held recently in 
Helsinki, Finland. 

In addition to the drycleaning units, the Finns saw 
exhibits of some 200 American firms. Included in the 
show was a demonstration of a Unipress commercial 
shirt finishing unit. The display, according to the 
United States Department of Commerce was planned 
for the needs of Finland. 

Finns attending the exposition brought satchels full 
of clothing, ranging from Laplander jackets to police- 
men’s trousers and had them put into the Whirlpool 
units. An American observer at the fair said the Finns 
“gasped in astonishment” when the solvent saturated 
the clothes. When the clothes were finished, he adds, 
the spectators were “amazed and excited.” They wanted 
to know, in fact, when such units would be available 
to them. 

The drycleaning situation in Finland, observers add, 
presents an excellent potential for coin-op drycleaning. 
Typical drycleaning service, in that land up near the 
Arctic Circle, takes from seven to 10 days and costs 
around $2.20 for a coat. 
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In short, the prospective customers were enthusiastig 
about the quality and economy of the work, ang 
launderers and drycleaners were thrilled by the volume 
the coin-op units were capable of handling. O z 





Several suitcases of cleaning were brought to the coin-operated 
drycleaning machines by two nuns, said the exhibit manager. 7 





A BIG 10c Retail 
PROFIT MAKER ! 












18” x 33” 








| 
| 





ADVERTISED PRODUCTS and VENDORS Gi 

PRODUCTS em e | MODE 
© ALL Se 3 } Extrac 
® DASH Packettes | washe 
1 = bers. A 
e AD for he 
¢ SMOOTHIE + motel 
® BEADS-O-BLEACH indus' 
© STALEY two 1 
© DIAPER WITE 









Complete Choice of 


VENDORS 


to dispense 5c packettes 
and 10c boxes. Check 
our deals, write today 
for complete informa- 
tion. 
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MODEL DWE-4 WASHER-EXTRACTOR — The Duplex Washer- 
Extractor combines the capacity and strength of commercial 
washers with the easy operation and beauty of home wash- 
ers. A true commercial washer. . . designed and constructed 
for heavy laundering in coin-op and service laundries, hotels, 
motels, institutions, residence halls, clubs, businesses and 
industry. Double load capacity of 20 Ibs. does the work of 


two 10-lb. washers, reduces laundry time and costs. 


INSTITUTIONS, INDUSTRIES, LAUNDRIES 


MODEL DG-4 GAS DRYER—The Duplex Automatic Gas 
Dryer is a heavy duty machine designed to thoroughly dry 
up to 20 Ibs. of laundry. Fast, economical and easy to oper- 
ate, you just load, set the dial, and Duplex does the drying 
safely and automatically. This newest Duplex Model DG-4, 
available with manual controls or coin operation, is a true 
commercial gas dryer, built to give you years of heavy con- 
stant use. For full information about both the Washer- 
Extractor and the Dryer, send the coupon below. 


NOWI!I!I... BOTH FOR ONLY $998§.00I!! 


INTERNATIONAL 


DUPLEX 


CORPORATION 


1355 Market St., San Francisco 3, California 
CIRCLE NO. 
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Please send full information about your washer and dryer. 


Company 


Address 


ON POST CARD 
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required that stores be “kept free 
from loiterers”), licensing and in- 
spection. The licensing fee was to 
have been $25 a year. Any person 
found guilty of violating any of the 
regulations of the ordinance was 
subject to a suspension of his li- 
cense. As for inspection, the fire 
department was entitled to inspect a 
coin-op drycleaning store once every 
three months “to determine whether 
. . the owner . . . thereof is ob- 
serving and abiding by the rules and 
regulations of this article.” 
Although there had been several 
unsuccessful attempts to organize 
COIN-OPerators in South Bend, the 
threat of this prohibitive legislation 
provided the shot in the arm needed 
to get the group going. Said Miss 
Pierce, “About 25 owners met and 
immediately organized. Action was 
planned to defeat this bill! As we 
only had two weeks to do it in, we 
hired a strong local lawyer and 





5 COLUMN 10-20c 
BOX VENDER 


BULK DETERGENT 
BLEACH VENDER 


NOW-—A 


FULL LINE OF 


initiated a hard-hitting campaign. 
We were joined by the manufac- 
turers, who supported us whole- 
heartedly.” 

The moment of truth came when 
the committee arrived at the public 
hearing of the bill with “expert wit- 
nesses,” who included leaders in the 
machinery and chemical fields. The 
gallery was packed with 200 spec- 
tators, all wearing lapel stickers 
reading, “Committee for Low Cost 
Laundering & Drycleaning.” The 
impact of this presentation led the 
council to unanimously vote down 
the proposed ordinance. 


New Director in N. J. 


A new cohesive force is looming 
on this front in the person of the 
young, but fast-growing Garden 
State Self-Service Laundry Asso- 
ciation, with headquarters in East 
Orange, N. J. At a recent meeting, 
the association introduced its new 
full-time executive director, David 
Steinberg, a long-time trade man, 


5 COLUMN 10c 
BOX VENDER 


; 
with a wealth of association experh 
ence. Introducing himself to the 
assembled COIN-OPerators in th] 
Douglas Hotel in Newark, Steinber 
said that the impetus for furthering 
an association should be positiye; 





David Steinberg (standing) executive diree. 
tor reports to owners, as president Charles 
Bonsangue listens. 

rather than negative. “We shouldnt} 
only look to our association jp} 
times of trouble,” he said. “We! 
should continue to plan _ positive! 
programs that would benefit us all,”| 


Some of the “positive programs” 
' 





NO MORE: Soap Lock 
NO MORE: Lint Trap 
NO MORE: Screen 
NO MORE: Hoses 
NO MORE: Pump 










KNOW ... 
MORE PROFITS! 
Reduce maintenance 
problems by as much as 75% 

with the 


VALV-O-MATIC Automatic FLUSHING SYSTEM 


NO MORE “OUT OF ORDER” SIGNS 
some plugging of the drainage system in your washers. 


due to trouble 


When your washers are equipped with the Valv-O-Matic, | 





DETERGENT 
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VENDERS 
TO FILL ANY 
ia oe 
WRITE FOR 
FULL DETAILS 


2 COLUMN 10< 
BOX VENDER 
WALL MOUNTED 


5727 W. 36th Street 
MN COMPANY 


2 COLUMN 20« 
BOX VENDER 
WALL MOUNTED 


MINNEAPOLIS 16, MINN. 
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the drain is in no way restricted while disposing of SOAP 
SUDS, LINT, NAILS, COINS, PENCILS, LIPSTICK HOLD 
ERS, BOBBY PINS, and DIRTY WATER after the wash 
cycle . . . these are INSTANTLY removed with a flushing 
action. The last customer of the day will receive the same 
FLUSH-CLEAN-WASH as did the first customer. Less work | 
for you, Less refunds, Cleaner store, Less wear on your} 
washers, MORE SATISFIED CUSTOMERS. 


FOR FULL 
DETAILS VALV-O-MATIC CO. 
WRITE TO 4700 W. 78th St., Minneapolis 24, Minn. 


Please send me complete details on the Valv-O-Matic Self 
Flushing System. 


NAME ae 

ADDRESS ‘ _ 
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hinted at by Steinberg include co- 
operative purchasing, window decals 
and an expanded association news- 
letter. | 
Charles Bonsangue, the associa- 
tion’s president, added that the 
group has retained state senator 
Walter H. Jones to be its attorney. 


The Maple Leaf Forever! 

A new association has_ been 
formed in Scarborough, Ontario, 
Canada. Known as the Coin-Laun- 
dry Owners Association, Toronto & 
District Chapter, the group boasts 
about 30 coin-oPerators. In its aims 
and objectives, the association says 
it will: 

1. Protect and advance the inter- 
ests of coin laundry owners, while 
respecting individual rights. 

2. Present a united front against 
anyone or anything detrimental to 
coin-ops. 

3. To bring in all eligible persons 
for membership. 

4. To secure technical and finan- 
cial knowledge for members. 

5. To secure recognition of rights 
of members, in cooperation with 
the allied trades. 

6. To work out promotional pro- 
grams and campaigns for members. 

Good luck and good work, and 
let us hear from you again soon. 


California Report 

Coin-op drycleaning was the big 
attraction at the recent California 
Drycleaners Association convention 
in San Francisco, with COIN-oP’s 
man in the west, Noel Grady, serv- 
ing as master of ceremonies at the 
association’s annual luncheon. 

Drycleaning units on display in- 
cluded those made by ALD-West- 
inghouse, Clesco, Duplex, Glover, 
Hammond, Norge/B-W, Interna- 
tional Marketing, Standard and 
RCA Whirlpool. Coin-op finishing 
was represented by Ajax and Wi- 
chita Precision Tool. 

Some axioms were coined (or at 
least quoted) at the seminars and 
sessions. Said one pundit: “Coin- 
op is taking cleaning from the three 
Ds—dark, dank and dirty—to the 
three Ps—personality, performance 
and profit.” 

Said another: “Where will coin- 
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ops go? It’s like an automobile: it being, in effect, an income tax on 
will have to be driven to where you COIN-OPerators. 


want it to take you.” According to Association exec 

A third, though less spectacular J. David Cathcart, Keystone corn- 
truism: “The success of COIN-oP- _OPerators registering with the asso- 
eration is in direct proportion to ciation will be kept up-to-date on 
its promotion.” the progress of all bills having any 
For Pennsylvanians Only effect on coin-ops. Want to join? 


See address 68. 
At the urging of the Pennsylvania ee 


Coin Operated Laundry Owners As- Border States Unite 


sociation, the Pensylvania state leg- We received a letter trom B.C. 
islature has accepted into the Kinmonth of Joplin, Mo., who in- 
legislative hopper of pending bills a forms us of the Tri-State Coin-O- 
proposed ordinance which might re- Matic Laundry Association. This 
vise the present method of collect- group represents owners from Mis- 
ing the Pennsylvania sales tax in souri, Kansas, Oklahoma, and Ar- 
coin laundries. The present method kansas. (They should change their 
has been under much criticism as name to Quad-State—ed.) © 


WHILE OTHERS te 
STAN DARD L 

‘nomad 
PROMES 
IT IS FIRST! 


@iIN ECONOMY 
@IN MAINTENANCE 
















Compare . . . compare them all, if pos- 
sible! You will then find Standard Twin- 
ette is first by far among coin-operated 
dry cleaners. Remember .. . if you 
want the finest, you must have 
Standard. 


G; : 
TELL AZT 2 A 
Main Office: 1431-32 Donaghey Bldg., Little Rock, Ark 
Branch Office: Dallas, Texas, 3541 Colgate Street 


In Canada: MONARCH MASTER MANUFACTURING, LTD 
731 Runnymede Road, Toronto 9, Ont 
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for hard and demanding service 


WASCATOR & WASCOMAT 


washing machines 


Replace your worn obsolete washers and stay in business 


Sales and Services Available 
Throughout the U. S. 


ALABAMA, FLA. 
Dixie Laundry 
Machinery Co. 

1124 Houston Street 
P.O. Box 244 
Montgomery 1, Alabama 


CALIFORNIA, NEVADA 
Universal Dry Cleaning & 
Ldry. Equip. Co. 

8730 Metler Street 
Los Angeles, California 


Ardmore Co. 
1501 S. La Cienega Blvd. 
Los Angeles, California 


CANADA 
Coinwash Eastern Limited 
125 The Queensway 
Toronto 18, Ontario, Can. 


COLO., WYO., NEB. 
Cowell-Hynes Equipment Co. 
2133 Court Place 
Denver 5, Colorado 


GEORGIA 


Atlanta Distributing Co. 
189 Courtland N.E. 
\tlanta 8, Georgia 


ILL., NO. IND., SO. WISC.., 
SO. MICH. 

Carman-Conley Inc. 

Robert L. Wolff Division 

4321 W. 32 Street 

Chicago, Illinois 


INDIANA 


Hammond Laundry 
Equipment Sales & Serv. 
221 E. Henry 
Indianapolis 25, Indiana 


KENTUCKY 


Laun-All Coin Operated 
Laundries 

1021 Kentucky Avenue 
Paducah, Kentucky 


MARYLAND, D. C. 


Morris & Eckels, Inc. 
238 N. Franklintown Rd. 
Baltimore 23, Maryland 


MICHIGAN 
Washing Equipment 
Sales Co. 

2516 Grand River Avenue 
Detroit 1, Michigan 


60 


MISSOURI, SO. ILL. 


Loomis Bros. Equip. Co. 
2823 Locust 


St. Louis 3, Missouri 


W. MO., KANSAS, 
SO. IOWA 


Columbia Laundry 
Equipment 

1313 Truman Road 
Kansas City, Missouri 


Edward Livingston 

& Sons, Inc. 

1735-41 Walnut 
Kansas City, Missouri 


NEW ENGLAND 


Henrici Laundry 
Machinery Co. 

Henrici Street Mattapan 
Boston 26, Massachusetts 


UPSTATE N. Y. 
Laurence C. Smith Co. 
124 Headson Dr. 
k 


". Syracuse, New York 


NO. & SO. CAR., SO. VA. 


Talley Laundry Machinery 
Co., Inc. 

1156 Battleground Ave. 
Greensboro, North Carolina 


ORE., WASH., IDAHO 
MONT. 
Northwest Laundry 
Machinery Co. 
220 S.E. 130th Avenue 
Portland 33, Oregon 


MISS., LA., ARK. 
Dongieux’s 
145 Lorenz Blvd. 
Jackson, Mississippi 


SO. TEXAS 
Kuhlman Machinery Co. 
2525 Grant 
Houston 6, Texas 


UTAH 
R. E. M. Company, Inc. 
933 Edison Street 
Salt, Lake City, Utah 


CIRCLE NO. 44 ON POST CARD 


WASCOMAT “Junior" (16 lb.), “Senior™ (25 lb.), and 
"Giant" (40-45 lb.), completely automatic reverse-action 
washer/extractor. 

WASCATOR washing machines are manufactured in Swe- 
den and reflect the superb combination of experienced 
craftmanship with modern production techniques. 


WASCATOR represents a revolutionary achievement in 


design and performance . . . cuts maintenance costs 90 
percent, 

WASCATOR washing machines are fabricated of highest 
quality materials, engineered for dependable and lasting 
service for commercial laundries, institutions, hotels, ete. 
WASCATOR washers are all unconditionally guaranteed 
for a year ... will last a generation. 

Branch offices: 

NEW YORK +* LONDON « PARIS * HAMBURG 


DUSSELDORF ° MUNICH ° COPENHAGEN 
OSLO -¢ ZURICH 


Wascator & Wascomat of America 
103 E. 125th St., © ATwater 9-4510 « New York 35, N. Y. 
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After each issue of COIN-OP 
our mailbox is filled with letters 
complimenting us on our efforts 
on behalf of the coin-op indus- 
try. We thank each and every 
one of you who takes the time to 
tell us what he thinks of his 
magazine. And while we’re at it, 
we thank those of you who in- 
tended to write but never got 
around to it. 

Keep our mailbox full! We 
look forward to the plaudits, but 
we welcome constructive criti- 
cism as well. In this way we are 
able to give you more of the 
same In-Depth reporting that 
enables you to make your coin-op 
an even more profitable invest- 
ment. 

Mail your comments to: 

Dear Editor: 

COIN-OP Magazine 

10 East 40 Street 

New York 16, New York 


The Editors 


FIRST CLASS 
Permit No, 33285 
New York, N. Y 


BUSINESS REPLY MAIL 
No Postage Stamp Necessary If Mailed In The United States 
Postage will be paid by 
READER SERVICE DEPARTMENT 


COIN-OP 
10 East 40 Street 


New York 16, New York 
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A subscription to COIN-oP has 
been entered in your name. To 
assure prompt and direct deliv- 
ery of your magazine, please note 
your correct address on the 
postage-free card below and mail 
it to us today. 


If you know of other CoIN-oP- 
erators, who you feel would qual- 
ify to receive this specialized 
magazine, please note their 
names and addresses in the space 
provided on the card below. 


Thank you. 


PLEASE SEND A FREE COPY OF COIN-OP TO: 


Zone .. State 


PLEASE CHECK APPLICABLE BOX FOR CIRCULATION RECORDS: 
(J Owner of ATTENDED Coin-Op C) Manufacturer 
() Owner of UNATTENDED Coin-Op C) Distributor 

() Other 
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What’s New 


continued from page 8 


four price ranges from five cents to 
$2.35 at the same time. One control 
system measures S23 16” x 16”, all 
have built-in insurable safes. 

CIRCLE READERS SERVICE CARD No. 58 


NEW WASH PRODUCTS 


Twin size boxes of bleach, laun- 
dry powders, bluing and booster, to 





od Es 
be machine-vended for 10 cents, are 
offered by Calusa Chemical Co, The 
company is also offering decals to 
COIN-OPerators who want to convert 


present venders to accommodate the 
twin size boxes. 
CIRCLE READERS SERVICE CARD No. 59 


DRYER DOOR LATCH 

A safer, quieter - operating dryer 
door is the result of the W. M. Cisseli 
Mfg. Co., Inc., magnetic door latch. 
The latch, which is now being in- 
stalled as standard equipment on all 
36x18 and 36x 30 gas-fired dryers, 
permits dryer doors to be opened 
from the inside with a minimum 
amount of pressure, the company says. 
CIRCLE READERS SERVICE CARD No. 60 


STEAM DRYING 


Low pressure steam to steam dry- 
ers in coin-ops has been made pos- 
sible by a special Scotch Marine boil- 
er design of water heaters manufac- 
tured by the National Combustion Co. 
NATCO water heaters have sufficient 
prime water capacity to maintain a 
reserve of energy so that a constant 
supply of low pressure steam will be 
available for the dryers while furnish- 
ing hot water to the washers. The 
large prime water content of the unit 
is found only in the NATCO tankless 
water heater, the company says. This 








basic design guarantees a lifetime of 
rustfree wash water without a tem- 
perature drop. 

CIRCLE READERS SERVICE CARD No. 6! 


COIN-OP CLEANER 


A bank of four eight - pound ca- 
pacity coin-op drycleaning machines 
is The Speed Queen Div. of McGraw- 
Edison Co.’s entry into the coin-op 
cleaning field. The four units, which 
will use perchlorethylene and have a 
45 minute cycle, are 13 feet wide and 
four feet deep when filter and sludge 
tanks are installed. Fume removal is 
accomplished through a special ex- 
haust system which draws outside air 

continued on page 67 





COIN SLIDES... | 


FOR ALL COIN METERS. _ 
REPLACE YOUR HARD TO Be 
PUSH ROUGH SLIDES ¥4 
NOW! CUT OUT so 

MANY SERVICE CALLS! 


YOUR CUSTOMERS WILL 
LOVE THEIR easy to push 
SMOOTH action. 


NOW AVAILABLE 50c (2 quarters) 35c & 30c 
SLIDES. Also 5¢ — 10c — I5¢ — 20c¢ — 25c. 


Write today for FREE catalog. Discount 
prices to all coin stores 
operators, 


HEATH SALES CO. ... 


570 Poplar Street 
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Phone SH 5-0161 
MACON, GEORGIA 


JOBBERS 


WANTED! 





; NAME 
: ADDRESS 
CITY & STATE 


COMPLAINTS, REFUNDS, DOWN-TIME 


VIRTUALLY ELIMINATED! 





MOTION «. sew — te es 


aerosol! product created specifically for coin- 
operated laundries and vending machines. 
Thanks to its unique abilities, MOTION frees 
sticking, jamming coin slides and pull bars 
—KEEPS THEM OPERATING SMOOTHLY! 
Mechanical and electrical coin changers 
will be better than new! Coins pass through 
rejectors more smoothly and quickly. 
MOTION is a lubricant and a rust-preven- 
tive containing a moisture-displacing agent 
that dries out solenoids and motors. It seals 
all surfaces with a complete molecular film 
that creeps by capillary action into the 
most inaccessible places to free and protect 
parts. One treatment lasts up to 3 months. 
It never becomes dry or hard. A special 
FREE extension tip permits you to con- 
centrate MOTION on areas needing treat- 
ment. Will not harm paint, rubber. plastic. 
Non-toxic, non-irritating. 


Keep your Laundry in Motion 
with MOTION! 


Try MOTION at our risk! We guarantee 
MOTION will do all we say or your money 
will be refunded! 


ORDER BY MAIL NOW! 
(We pay postage) 


2 oz. $1.00 6 oz, $1.69 12 oz, $2.25 


Product Research & Development Corp. 
Dept. C-8, Blue Bell, Penna. 


! 
I 
i 
Send cans of MOTION @ ea. ; 
enclosed. i 
i 

i 

i 

i 

1 
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MIDWEST 


HUGHES EQUIPMENT CO. 


$853 W. Division St. 
CHICAGO, ILL. 
Coming Soon! 
FRIGIDAIRE 
LOW COST 


5 loads per Hour 
by cae 
Drycleaning Unit 


MA 6-8403 


SALES + SERVICE + PARTS 
FRIGIDAIRE LAUNDRY STORES 


Specializing in 
Unimatic Transmissions 
Repair 
or Replacement 


SERVING CHICAGO & MIDWEST 





SPEED WASH 


SPEED | {"| QUEEN 





COMPLETE INSTALLATIONS 
ADD-ON EQUIPMENT 
REPLACEMENT EQUIPMENT 
EASY FINANCING 
CHOICE LOCATIONS AVAILABLE 


Serving Illinois and Indiana 
Mr. White 


SPEED QUEEN DISTRIBUTORS 
1160 Merchandise Mart Chicago 


DElaware 7-4472 





COIN-OP® 


Registered Trade Mark in Arizona and used 
continuously since 1946 by 


JOHN P. COWDEN CO. 


2345 N. 10th St., AL 4-5021 


Phoenix 6, Arizona 


Distributor for 


PHILCO-BENDIX 


Commercial Laundry and Dry Cleaning 
Equipment for Arizona—Southern New Mexico 
and Texas, west of the Pecos River . 















NORGE Opens a Huge New Market with Coin 
Operated Dry Cleaning. One of America's 
meal Fabulous Untapped Profit Opportunities 
has been Opened Wide for the First Time by 


the New 


COIN OPERATED DRY CLEANER 
Today is the Day to Get Started 
We can give you all the details about the 
NORGE Dry Cleaner, NORGE Coin Operated 
Launderies plus how to get started. Don't wait! 
The opportunity is knocking right now! 


WRITE! PHONE! WIRE! 


RICH LAUNDRY MACHINERY COMPANY 


Authorized Norge Commercial Distributor 
MICHIGAN OHIO WISCONSIN 


1514 WEALTHY S.E., ROOM 214 
Grend Rapids 6, Michigan 


IN DRY — OUT DRY 


14 MINUTES 


COMPLETE CYCLE 
vic 


COIN CLEANING MACHINE 
Ane 


DUPONTS 


VALCLENE SOLVENT 


NEBRASKA—IOWA 
SO. DAK.—KANSAS 
WESTERN MISSOURI 


SAXE-FREEMAN COMPANY 
MCLs memo UL 
220 NEW YORK — DES MOINES 


B & J LAUNDERETTE C0. 


Phone 242 
HINCKLEY, MINN. 


GE. 
FILTER-FLO 


12 |b. 
WASHER 


25 Ib. WASHER-EXTRACTOR 
Aqua Surge Reversing Action 
Replacement—Add-on 


DISTRIBUTORS FOR COMPLETE 


COIN-OPERATED LAUNDRY STORES 
serving MINNESOTA, WISCONSIN, 
IOWA, NORTH & SOUTH DAKOTA 
















Your Headquarters for © 


MILNOR » HUEBSCH © CISSqj) 
WEBEN and KISCO EQUIPME)y) 


| 
Your Local Distributor for | 
EASY VELAPOWER WASHER; 


in OHIO, WESTERN PENNSYLVANIA, 
and NORTHERN WEST VIRGINIA 


BELENKY, INC. 


60 So. High St., Akron 8, Ohio 
FRanklin 6-2151 


PHILCO-BENDIX 


COMMERCIAL LAUNDRY. | 





















MA 


EQUIPMENT 
COIN OPERATED 
DRYCLEANING || ,, 
Covering All Illinois Except 15 | 


Chicago Area , 


ELLIOTT DISTRIBUTING COMPANY | 


519 SO. PROMENADE ST, 


HAVANA, ILLINOIS 
PHONE 543-3926 


Huebsel 
Change! 





ASELFEE : 
COIN 
LAUNDRIES, Inc. | 


5608 Delmar, St. Louis 
12, Mo., FO 1-1463 and 
3130 Main St., Buffalo, 
N.Y., TF 7-3311 
FRIGIDAIRE || co 


18-minute Cycle 5 AN 
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Coin Washer 
© Most liberal financing in the Area | 
© Complete Layout Engineering * FL 


© Installation Assistance © Training 


at Frigidaire Center. 
397 


AMERICA'S LEADING | >», 
LAUNDRY APPLIANCE 








Exclusively Distributed by 







LAUNDERERS 


EXCHANGE 
INC. 


1724 So. MacArthur 
SPRINGFIELD, ILL. 
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ASHERS | 








we |) E12 th COMMERCIAL 
——!| COIN-OPERATED WASHERS 
! are available at 
ui MACHINEX EQUIPMENT CO. 
8615 Puritan, Detroit 38 
=D also lillies for 
, VIC COIN-OP DRY CLEANER with 
pt ; 15 minute cycle using “Valclene™ 











Changers, Air Coolers, 








—= IT’S HERE 
The Fabulous 


S, Ine. 
St. Louis 
1463 and | 
., Buffalo, © 
-3311 | 


IRE COIN OPERATED CLEANING 
syele AND LAUNDRY EQUIPMENT 


the Area Write, Wire or Phone 
ring * 


Tisng || FLYNN EQUIPMENT CO. 


SALES OFFICE 


——| 3928 Lindell 

PARTS & SERVICE 
ING || 2118 E. Grand 
NCE St. Louis, Mo. 





\WEseees a 
wea VE a 


Weed ; 
Ed bey 
\\ NAL 





ayo FF 
BRCIAL 





LES coe he 
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DETREX 


Laundry & Dry Cleaning 
Equipment 
SINCE 1913 


COINO) AUGUST, 1961 


MIDWEST 





IN MICHIGAN 























Huebsch, Bock, Smith-Burkay, Glover Cook 
( s, Water Softeners, ete 


OL 2-7300 


MA 1-9555 
























B & G Machinery Co., Inc. 


1049 E. Michigan St., Indianapolis, Ind. 


A & E MACHINERY CO. 


3041 W. Lawrence Ave., Chicago, Ill. 
IN 3-8720 


LEADING COIN-OP BUILDERS 


Complete layout, 
PHILCO = 
TaD 


planning, installation, 
COIN-OP SUPPLIES 


PARTS and 
SERVICE 
Complete Vending Line for Laundry & 
Drycieaner 


Serving Northern 
district of Illinois 

Package Laundry Items Bulk Laundry Items 

All ash 

Beads-O-Bleach 


including Chicago 
L & M Detergent, 


Bleach & Starch Launette Special 
Smoothie Products Orvus Hytemp Gran. 
Drycleaning Items 
Darco, Premium 
Hyflo Super Cel 
Norg-Clor Solvent 
Norg-Clor Concentrate 
Prompt Delivery from Warehouse Stocks 


McKESSON & ROBBINS INC. 
Cincinnati Columbus Louisville 
3025 Exon Ave. 1795 S. High St. 4007 Crittenden Dr. 
PR. 1-4311 HI. 41-7629 EM. 6-1406 





6175 VERMONT ST. 
DETROIT 8, MICHIGAN 
TY-7-6726 


5 BIG FEATURES 
May Tag Washers. 
Water Waste Filter Systems. 
Milnor 25" Washer-Extractors $1,095. 
Coin-Op Dry Cleaning. 
Parts and Service. 





Distributors of ALL, AD, HILEX, 
BEADS O' BLEACH Etc. for 


bulk or package dispensers 


PROSPERITY LAUNDRY & DRY 


CLEANING EQUIPMENT 


CENTRAL SOAP COMPANY 


689 Hampden Ave., 
St. Paul 14, Minnesota 





DUDS IN SUDS, INC. 


1455 Harrison Ave., Cincinnati, Ohio 
WA 1-1483 














KENTUCKY ¢ W. VIRGINIA 





YOU HAVE BEEN LOOKING FOR THIS ! ! 





#73-5 LOVELL 
Steel rust proof frame, 
no oiling, convenient, at- 


tach to square or rund, ae 
portable or stationary tubs. Remittance 
Clamps open to 1%”. Enclosed) 


Parts for ALL makes of “domestic type’’ coin-op 
d equipment. Specializing in MAYTAG, 

NORGE, SPEED-QUEEN, PHILCO-BENDIX, 
YY, GEN. ELEC, 


MarCone apptiance parts co. 


911 Franklin Ave., St. Louis 1, Mo. 
Tel.—314-CE1-7141 


KING KOIN KLEENETTE 


Offering a complete program 
of Financing, Plant Design and 
Promotion. 






a 
Wl WASHERS + DRYERS 
DRY CLEANERS 


XS 
PARTS @ SALES @ SERVICE 


LAUNDRY STORE SALES, INC. 


5700 West 36th Street 
Minneapolis 16, Minnesota 





















Commercial 
LAUNDRY and DRY CLEANING 
MACHINERY SALES 
523 CAMPBELL HA 1-5205 

KANSAS CITY, MO. 


For Information on 
The Fabulous 


QA 


COIN OPERATED CLEANING 
AND LAUNDRY EQUIPMENT 
Call or Write Us Now! 

We Serve the Entire 
Western Missouri and 

Eastern Kansas Area 
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Everything vou neon 


COIN OPERATED EQUIPMENT 
For Complete Stores 


Parts, Service, Installation, and Finance in 



























EASTERN DISTRIBUTOR 
OF j 
| VENDOR B-5 









































Machinery or Supplies the New York -New Jersey-Conn. Area and E 
Phone, Wire or Write 
BLACK HILLS CHEMICAL CO. 5¢ BOXES 
P.O. Box 1407 Fi 2-0788 of 
Rapid City, South Dakota Nation ally Ady ertis ed | , 
NORGE Laundry & Cleaning SPEED QUEEN MOREX BLEACH || | cx 
Wagriniemest | mmr en Srl “|| a 
ND ao a a. M a lroners — ene 
.D, .D.'s, om, ont. , 
TRISTATE DISTRIBUTORS ee NT | | BI 





In New York Phone EXeter 2-6300 
In New Jersey Phone Mitchell 2-7241 


SPEED QUEEN ATLANTIC CO., INC. 


Wholesale Distributors 
34-18 Northern Bivd., L. |. City, N. Y. 


NORTHEAST 


for a Terrific Deal } 
WRITE OR CALL 


BEACON SUPPLY CO. 


4340 Park Avenue, New York 57, N. Y. 
WE 3-417! 


——$<$< $< $< 
General Electric Jumbo 

@ 12 lb Commercial Wash. 
ers, Sterling Dryers and 
Standard Dry Cleaning 


Phone 107-W Valley City, N. D. 







































FACTORY LAUNDERCENTER | 
INC. | 
AUTHORIZED 99 Madbury Road, Durham, N. H. Machines. Realistic pricing, may. | 


mum financing at bank rates. 


STERLING COIN-OPS | 


PHILA.: 5699 Rising Sun Ave. — Fi 2-770) 






UN 8-5559 
Get the FULL STORY on the 










DEPOT 



















Selling go PHILCO WASH.: 3320 Georgia Ave. NW — TU 2-232] 
a8 Lem NORFOLK: 1041 W. 38th — MA 7-0484 
ACE eee aby BENDIX The OLDEST and the LARGEST firm 


Sau 


Matched Set selling Coin-Ops in this area! : 
Call or Write Us 
now and see for yourself the Great Features 
. « « Efficient Operation — Satisfied Cus- 
tomers — Improved Store Appearance 
SERVICE-SALES for states of 





DRYERS and PARTS 


Call or Write 


ACE LAUNDRY EQUIPMENT CO. 
439 N. Terrace Ave., Mt. Vernon, N. Y. 


Phone — OWen 9-2400 


NOW AVAILABLE 
TO COIN-OPS 
The Revolutionary 1961 


QA 


DRY CLEANER & 
LAUNDRY VILLAGE 


EXCLUSIVE BORG-WARNER 
5 year financing (to 90%) 


Write, wire, phone or 
just drop in to see us 


Laundercoin Sales Corp. 
114 Montague Street, Brooklyn, N, Y. 
ULster 5-7658 















NEW ENGLAND 


Coin Laundry Equipment Dist, 
Est. 1935 j 
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MAINE—N. HAMP.—VERMONT 





HOYT Dryers © NATCO Boilers 
STANDARD Coin Changers 
COIN-OPERATED AUTO. DRY CLEANING 
BIG BOY 25-pound TROY Washer 


SPEEDWASH COIN-OP 
LAUNDRIES 
SOLD AND INSTALLED 
We furnish everything 
SPEED QUEEN 


Washer Distributor 
Penna., N, J., Delaware, 
Maryland, Virginia, West 


— 


MAC-GRAY CO., INC. 
60 Albany St., Cambridge, Mass. 
UN 4-9760 








SOMETHING NEW 


Bishop Prefabricated Steel 


BUILDINGS 


for coin-ops, dry cleaners, etc. READY |: 
TO GO! 
Plumbing & Electric installed 
Financing Available 


NATIONAL DISTRIBUTOR 


BALTIMORE CHEMICAL 
& EQUIPMENT CORP. 


5329 GEORGIA AVE., N.W., WASH, D. 67 
RA 6-2011 


Virginia, Washington, D. C. 


Hundreds of Stores Sold 
EXPERIENCE COUNTS 
Financing Available 


Call or Write: 


BALTIMORE CHEMICAL 
& EQUIPT. CORP. 


5329 Georgia Avenue, N.W. 
Washington, D. C. RA 6-2011 








j 


' 





DIRECTORY OF COIN-OP DISTRIBUTORS 


ECON-O-WASH 
& DETREX 


SALES & SERVICE 
EQUIPMENT & SUPPLIES 
COMMERCIAL & COIN-OP 
LAUNDRY & DRY CLEANING 


PENNA. OHIO, W. VA. 
BENSON EQUIP. CORP. 


P.O, BOX 11728, PITTSBURGH 28 
LOCUST 3-5990 


We would like to be your 


NEW ENGLAND 


“HEADQUARTERS” 


FOR COMPLETE SATISFACTION ON 
EQUIPMENT AND SERVICE! 


Hotpoint all-porcelain Washers 
Standard “Coin-Dry-Clean” Units 
Huebsch, Hoyt, & Cissell Dryers 
Coin Changers, Hot Water Heaters, 
Triple-Load Washers, etc., etc. 


HENRICI LAUNDRY MACH’Y. CO. 
BOSTON 26, MASSACHUSETTS 


B. H. SPINNEY COMPANY 


153 Plainfield St. RE 4-8284 
Springfield Mass. 


f= 
ae 


New England Distributor serving Con- 
necticut, Rhode Island, Western Mass. 
& North Eastern New York. 


Speed Queen Laundry Stores 


Sales, Service, Parts. 


FOR COIN OPERATED 
WASHERS & DRYERS 


COLLINS WASHER PARTS CO. 
100 MARKET STREET 
PITTSBURGH 22, PA. 

COurt 1-1055 


AUGUST, 1961 


SOUTHWEST 


AUTOMATIC LAUNDRY COMPANY, INC. 


3342 Franklin Avenue Waco, Texas 
PL 6-5389 P.0. Box 862 


Get the FULL STORY on the MAYTAG 
Profit-Proved Coin-Operated Laundries 


Call or Write Us Now 
SERVICE @ SALES 
FINANCING @ LOCATIONS 


Let Us Upgrade Your Old Store 
We Will Trade For Your Old Equipment 


BRANCH OFFICES: 
Dallas Fort Worth San Antonie 
RI 8-4081 AT 425255 TA 4-1198 


Houston Corpus Christi Austin 
WA 3-4579 TU 4-4848 HI 2-6389 


Authorized Maytag Distributor in Mest ef Texas 


SOUTHEAST 


GEORGIA-ALABAMA 
Coin Laundry Equipment Dist. 


Exclusive 


COMPLETE LINE OF 
COIN EQUIPMENT 


Service — Sales — Financing 


THE RICHARD CO. 


3521 - 3rd Ave. So. 706 Lee St. S.W. 
Birmingham, Ala. Atlanta 10, Ga. 
EST. 1935 


MID-SOUTH COIN-OPS! 


WE STOCK 
Tide, Dash, All, Beads 'O Bleach, and com- 
plete supplies for dry cleaning coin-ops. 


IDEAL CHEMICAL & SUPPLY CO. 
P. ©. Box 5597 Memphis 4, Tenn. 


REMBERT-MOORE 
MACHINERY COMPANY 
522 Devine Street 
Alpine 3-1223 
Columbia, So. Carolina 


7 PHILCO 
anh 


Headquarters 
SERVICE—-SALES 


. more distributor 
announcements 
on next page 


COIN-OP LAUNDRY SUPPLIES 
AD—ALL—TIDE, BEADS-O- 
BLEACH and other laundry 

products 
SPECIAL OFFER 

With the purchase of only one case of plastic 

laundry bags you will receive a vendor for 

the bags at no cost to you. 


Ask about our introductory offer of liquid 
Sta Puff with vending machine. 


Write or phone for details. 
Complete line of Coin-Op Laundry and Dry 
Cleaning Equipment. 


Automatic Laundry Sales & Service Co. 


P. ©. Box 5168 Phone 524-3283 
Knoxville 18, Tennessee 


COMPLETE COIN-OP 
Supplies and Equipment 


Verginia-(araline 


LAUNDRY SUPPLY CORP. 
212 W. 7th Street — Richmond, Va. 
Phone BEimont 2-6703 


ALLEN and VICKERS 


495 Glen tris Drive, N.E. 
Atlanta, Georgia 
Phone: Murray 8-7979 


Distributors for Ajax, Washex and 
a full line of laundry machinery 


Branch Office: The Woodner, AG23 
3636 — i6th St. N.W., Washington, D.C. 
Phone: Hobart 2-5550 


FAR WEST 
Bao Yo 


BUY ANY LAUNDRY EQUIPMENT 
SEE US! mage e 


COIN-OP 
DRYCLEANING TOO! 


EXCLUSIVE DISTRIBUTOR 
FOR 


MAYTAG /, 
COMMERCIAL EQUIPMENT // A 
IN THE 
ROCKY MOUNTAIN EMPIRE 


Everything for the coin laundry 
If it’s quality ... We have it! 
Excellent financing available 
MOUNTAIN STATES COIN WASHER, INC. 


3525 Stone Ave. e@ Colorado Springs, Colo. 
P.O. Box 1579 @ Phone: MElrose 3-660! 


KATZSON BROTHERS 


860 Vallejo Street @ Denver 4, Colo. 


* 


Rocky Mountain distributors 
of L&M packaged deter- 
gents, bleach and starch. 





DIRECTORY OF COIN-OP DISTRIBUTORS 





FAR WEST 





SERVING ALL THE NORTHWEST 
WITH THESE TOP LINES: 


| HAMMOND @ Combination Washer-Extractors 


Tumblers ; 
Coin-Op Drycleaning 


CLESCO @ 20-ib. Stainless Steel. Washers 


Tumblers 
Coin Cashiers, Bucket Seats 


WASCOMAT © 16-10., 25-10. Washer-Extractors 


COOK @ Washette @ Tumblette 


NATCO @ Hot Water Makers 
WEBEN @ Hot Water Makers 


Water Softeners 


aay NORTHWEST 
ACHINERY CO. 


PORTLAND 33, ORE. 
Phone AL 3-3260 


WEST COAST 
LARGEST DISTRIBUTORS 


FRIGIDAIRE WASHERS 
LAUNDERAMA—20 LB WASHER 


AND ALL OTHER 


COIN LAUNDRY EQUIPMENT 


Call or Write 


LOS ANGELES COIN-0-MATIC 
51392 Lankershim Blvd. 
North Hollywood, Calif. 

TR 7-3421 


COIN WASH EQUIPMENT CORP. 
1745 Van Ness Ave. 
San Francisco 4, Calif. 
PR 6-7100 


BIGGEST PROFITS EVER 


ARDMOR 5c ENVELOPE PACKAGES 


5c Detergent—per case of 230 

5c Soil-Go—per case of 230 

5c Bleach—per case of 200 

. ba Pay Freight. 3% Discount for Check With 
rcer, 


A. C. 10¢ DOUBLE-LOAD BOXES 


10c A.C. Detergent—per case of 200 
10c A.C. Bleach—per case of 200 
© We Pay Freight. Quantity Discounts. 
Order Direct From Factory 
ARDMOR CHEMICAL CO. 


1798 Timothy Drive, San Leandro, Calif, 
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CLASSIFIED 
ADVERTISEMENTS 





CLASSIFIED ADVERTISING RATES: 
First insertion—Light face type—lic 
per word. BOLD FACE CAPITALS— 
20c per word, 10% discount on 3 con- 
secutive repeat insertions. EXCEP- 
TIONS — SITUATIONS WANTED: 
Light face type—5c per word. BOLD 


iii 








IAC 


FACE CAPITALS—10c per word. Mini- 
mum charge on all: $2.50 per insertion. 
Add the cost of 10 words if a box num- 
ber is used. 

COPY: Must be received before the 10th 
of the month preceding issue. Payment 
must accompany order, 


| 


SALESMEN WANTED 


G. E. Distributor has open territory for experienced 
salesman in Coin Laundry Sales, wonderful oppor- 
tunity. For details Write: Slanker Launderette Sales, 


Medora, Illinois. 


COMPANY EXPANDING NATIONALLY : 
Needs several responsible, aggressive salesmen with 
successful experience and following in the Coin-op 
Laundry and Dry Cleaning field. Major lines carried 
on exclusive basis. $10,000 to $15,000 income per 
year, Transportation furnished. Excellent oppor- 
tunity for advancement with growing organization. 
Give full details first letter, All replies confidential. 
Salesmanager P. O, Box 11445, Atlanta, Georgia. 
Our employees know of this ad. 


Comereety to sell nationally advertised, Quality 


background music system. Has application in coin~ 
ops, institutions, restaurants, etc. Excellent terri- 
tories still available. Reply Box 107, COIN-OP. 


10 East 40th St., New York. 


SERVICES & SUPPLIES 


eS REN RE EP EE REE ERE I ASIC CS TED BE SES A TSR AES 
CONSULTANT & MAINTENANCE SERViCE—Surveys 
conducted for construction, purchase or trouble- 
shooting of quick-service, attended or coin-op plants, 
Complete information supplied: from location study 
to layout and installation. Service contracts avail- 
able for equipment maintenance & repairs. Rubin R. 
Braun, Consultant, Harry Cohen Associates, 745 
Fifth Avenue, New York 22, New York. Telephone 
Eldorado 5-1353. 


CARTOON - POSTER PROMOTION for Coin-Ops. 
Copyrighted, unavailable elsewhere. Write for free 
samples, prices, Allan K, Jensen, Advertising, 
Audubon, lowa. 


MISCELLANEOUS 





BOTHERED BY RUSTY RED WATER? 
If your water supply is killing sales and causing 
stain claims investigate Calgon Micromet—keeps 
water sparkling clear at low cost. For free 
pamphlet write Southern Heater Co., Inc., 844 
Baronne St., New Orleans 12, La. 


OUT OF ORDER Cards 
$1.25 per 100 
$10.00 per 1000 
Send check with order 


Deluxe Service 
Box 947, Church St., New York N. Y. 





MAILING LISTS AVAILABLE 


FOR COIN-OP 
LAUNDRY & DRY-CLEANING STORES 


ACCURATE & CURRENT 
NATIONWIDE LISTINGS 


GUARANTEED 


WRITE: BOX 109 
COIN-OP, 10 E. 40 ST. 
NEW YORK 16, N. Y. 





MACHINERY FOR SALE 


USED EQUIPMENT—I8 MONTHS OLD—20—RCM 5 
Westinghouse Washing Machines; 6—Stainless Steel 
50 Pound ALD Dryers. Write L. Carney, 24 Keogh 
Lane, New Rochelle, N. Y. 


GUARANTEED LOWEST PRICES ALL NEW COIN- 
OP LAUNDRY, DRY CLEANING EQUIPMENT. 
FACTORY WARRANTY. SHIP ANYWHERE FAST. 
WRITE: EQUIPMENT DISCOUNTERS, P. O. BOX 97, 
DEXTER, MICHIGAN. BANK REFERENCES. 


COIN-OP EQUIPMENT BARGAIN 
FOR IMMEDIATE SALE 


31—A42 PM Econ-O-Wash Washers; 8—30x36 Cissell 
Tumblers; I—Conco 900 Heater; |—30SL Bulkhead 
and other auxiliary equipment. Price $8000. F.O.B. 
Atlanta, Ga. Terms to responsible party. Wire or 
write John B. Moran, Sea Island, Georgia. 

Coin operated laundry by original owner—trans- 
ferred. Income, store and 43 pieces equip. Excel- 
lent. Vacant adjoining store suitable Coin-Op d 

cleaning, Location Skokie, Ill. Phone CLearbroo 
9-4754, Arlington Heights, Ili. 





What’s New 


continued from page 61 
through the unit each time the door 
is opened. Recessed panels at the top 
of each unit are illuminated and the 


outer jacket and chassis are porcelain. 


The cylinder is made of stainless steel 
and the loading door has a glass win- 
dow. Other features include a 1,000 
g.p.h. capacity tubular filter, individu- 
ally powered refrigeration unit, and 





tribution will be through the com-- 
pany’s network of commercial equip- 
ment jobbers. 


SOLVENT CONDITIONER 


A drycleaning solvent conditioner 
introduced by Pennsalt especially for 
coin-op units combines absorptive 
and removal qualities. Called Penn- 
sorb, the conditioner provides control 
of fatty acids, keeps detergent con- 
sumption at a minimum and simplifies 
machine servicing, according to the 
manufacturer. Pennsorb is packaged 
in two-pound polyethylene bags, 25 to 
a carton. 












a large capacity storage tank. Dis- CIRCLE READERS SERVICE CARD No. 62 CIRCLE READERS SERVICE CARD No. 63 
ne Seemed POPULARITY PACKAGES 
NO DANGER TO PORCELAIN Pete for Coin-Ops 








Carrier is 2914” high, 2912" 
long, 17” wide and finished 

in baked aluminum paint. 
Basket is 244” x 1634” x 
11" and finished in plastic 


© 
- ro BISHOP FREEMAN CO. ivanston, itt 





sound, AUGUST, 1961 


y 


ON EXPENSIVE EQUIPMENT 
BISHOP 


LAUNDRY CARRIER 


Tae meta te) 
Better for Owners 


Plastic Covered Handles Eliminate 
Marring and Chipping of Porcelain 
© Non-Removable Basket Precisely the Right Height 

© Tubular Steel Legs for More Sturdiness 

© Lower Shelf gives Extra Stability and More Load Area 
® Swivel Casters and Non-Marking Rubber Tires 


ORDER FROM YOUR JOBBER > 


CIRCLE NO. 4 ON POST CARD 
















Making satisfied customers right 
and left—east, west, north and south. 


Ask your laundry supply distrib- 
utor about Luse’s Lo-Sups, the 
condensed-suds detergent; SAFE- 
White BLEACH, safe for all wash- 
able fabrics; and Lumar, the 
original powdered fabric softener. 
He knows how popular they are! 
They have two compartments, 
each containing enough for an 
average 9-lb.‘load. At 10¢ they 
give you a handsome mark-up. 


To fit your present machines or inquire 
about special Marlyn machines. 


MARLYN CHEMICAL COMPANY, Inc., Lakeview, Ohio 


CIRCLE NO. 18 ON POST CARD 
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in unity there is strength! 


YOU WILL PROFIT THROUGH MEMBERSHIP 
IN YOUR LOCAL ASSOCIATION 


e ENJOY THE PROTECTION and 
service that mutual association and 
organization can provide. 


e ENJOY THE SATISFACTION of be- 


e ENJOY THE BENEFITS of belonging 
to an organization created te pre- 


mote your welfare. 
e ENJOY THE BENEFIT OF exchang- 


ing actively identified with other lems. 
leaders in promoting the well-being 


of the coin-operated laundry and 


drycleaning business. 


ing opinion on mutual business prob- 


e ENJOY ADVICE on problems per- 


taining to taxes and finance. 


CONTACT YOUR LOCAL ASSOCIATION DIRECT 


ARKANSAS 


M. K. Baker, President 

Arkansas Coin Laundry 
Association 

P. O. Box 3356 

Forest Park Station 

Little Rock, Arkansas 


CALIFORNIA 

George Gishe! 

Exec. Secy. 

Eastbay Automatic 
Laundry Association 

1880 Solano Avenue 

Berkeley, California 


CONNECTICUT 

1. A. Lehrer, Attorney 

Connecticut Self-Service 
Coin-Operated 
Laundry Association 

983 Main Street 

Hartford 3, Connecticut 


FLORIDA 
A. E Rabe 


Secy-Treas. 
Coin Laundry Operators 
Association of Florida 
435 Castania Ave. 
Coral Gables, Fla. 


GEORGIA 


Leon W. Blythe 
Coin-Op Laundries 
Association of 

Columbus 
P. O. Box 5304 
Columbus, Georgia 


ILLINOIS 


Adolph Klein, President 
Midwest Association of 
Automatic Laundry 
Stores of Chicago 
134 North LaSalle Street 

Chicago 2, Illinois 


J. E. Francis, Director 
IMinois Coin-Op Laundry 

Store Owners Association 
1724 MacArthur Blvd. 
Springfield, Ill. 


IOWA 

Mrs. Don Proudfit, Secy 

lowa Coin Laundry 
Association 

2727 Guthria 

Des Moines, lowa 


INDIANA 

Bill Watkins, Secy-Treas. 

Indiana Quick-Service 
Laundry Association 

1027 John Street 

Anderson, Indiana 


KANSAS 

William Drumond, Jr., 
Secy-Treas. 

Mo-Kan Coin-Op 
Owners Association 

1813 Central Avenue 

Kansas City 2, Kansas 


MARYLAND 

Charles B. Milstein, Esq. 

Coin-Op Laundry Asso- 
ciation of Maryland 

403 East 25th Street 

Baltimore 18, Maryland 


MASSACHUSETTS 


G. L. Rayner, Manager 

Coin-Op Laundry 
Division 

Massachusetts Laundry- 
owners’ Association 

20 Providence Street 

Boston 16, Massachusetts 


MICHIGAN 


Les Cheeseman 
Secy-Treas. 
Michigan Automatic 
Laundry Association 
625 Sunnyside Drive 
Cadillac, Michigan 


D. E. Paquette 
Exec. Secy. 
Coin-Operated Self- 
Service Laundry 
Owners Association 
2136 Dime Building 
Detroit, Michigan 


Robert S. Gilbert 
Executive Secretary 

Tri-County Coin-Op 
Laundry Assn. 

715 Court St. 

Saginaw, Mich. 


MISSOURI 
Edward Raka 


Executive Secretary 
Mississippi Valley 
Coin-Op Assn. 
Congress Hotel 
Union Blvd. at Pershing 
St. Louis, Mo. 


R. C. Kinmonth 

Tri-State Coin-O-Matic 
Laundry Assoc. 

1816 Virginia 

Joplin, Mo. 


NEBRASKA 


Warren Johnson 
Executive Secretary 
Greater Omaha Coin-Op 

Laundry Assn. 
810 W.O.W. Building 
Omaha, Nebr. 


NEW JERSEY 

Harold R. Pearl 

Coin-Op Laundries of 
New Jersey 

449 Kaighn Ave. 

Camden, New Jersey 


Miss Pearl Ripans 

Garden State Self- 
Service Laundry Assn. 

235 S. Harrison St. 

East Orange, N. J. 


NEW YORK 

Hyman Bravin, 
General Counsel 

American Automatic 
Laundry Foundation 

6 East 45 Street 

New York, New York 


OHIO 


Richard Gonda, 
Attorney 

Coin-Op Association 

75 Public Sq. 

Cleveland, Ohio 


PENNSYLVANIA 


John T. Curtain, 
Attorney 
Coin-Op Laundry Asso- 
ciation of Philadelphia 
Western Savings 
Fund Bldg. 
Philadelphia, Pa. 


TEXAS 

Robert K. Eason, President 

South Texas Coin- 
Operated Laundry 
Association 

100 Windmill Rd. 


San Antonio, Texas 


Letters 


continued from Page 6 


concluded you would be the logica, 
one to ask for help. 

For the past year, a number of 
coin-op owners in the area haye 
been meeting to work out mutual 
problems and engage in joint adver. 
tising. We now feel it is time we 
organize more officially. We need q 
constitution and by-laws for oy _ 
organization, but know little aboy | 
how we should go about formulg. 
ing them. 

Could you send us some infor! 
mation and refer us to existing op. 
ganizations who could send ys 
copies of the by-laws under which 
they function? 





Louise Barney 
Boise, Idaho 
The information you requested is 
on its way.—Ed. 


Maintenance Manual 


I find the ““Maintenance Manual” 
very informative. I wonder if you 
have this manual in a_ book or 
pamphlet that I can purchase? 

Ed Yore 
Northwestern Launderette 
Evanston, Ill. 


Thank you for the nice scan IY 


you made about COIN-OP’s “Mair 

tenance Manual.” At the mel 

time there are no plans to reprint 

these charts in pamphlet form. You 

have, however, given us additional Now, 

impetus to work on some arrange- But ( 

ment to reprint them in_ booklet ’ 
That’ 


form.—Ed. 
the a 
At the time of the Iowa Coin 
Laundry Association convention WaSh. 
we had issues of CoIN-oP Magazine work 
at the association booth. We asked 
people to sign up if they are nd Ither 
now receiving the magazine atl 
wish to receive it. Attached is teat mé 


list. 
(Mrs.) Mary Prowl!” Ic 
Secretary, ICLAP.S. Inc 


Thank you for your support 0 


CoIN-oPp. We appreciate your eff 
on our behalf, and assure you" 
names will be added to our ci 
tion lists —Ed. © 
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Added To Circulation 
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aT —_ 4 “Junior dryer? With the HUEBSCH 37-A tumbler- 
-reatityet, drying quality is better with one washer load or five! 


7 
"ldiion’ NOW, “Compacts” are fine for hankies and doilies...and other light items. 


aim, but, oh, what a tangled unhappy mess for the average family wash. 


That’s why the 50-pound Huebsch 37-A is the only real answer to handling 
the average family load of big and little items ...whether drying one 
va eg Washer load or five at one time. Because of the big 37” drop, quality of 
Maga Work 3 is better. Sheets have room to spread out. Towels, bath mats and 
 s 7 other large items come out fluffy and wrinkle-free. Clothes dry faster and 


‘ed is tet Maximum efficiency. (Besides, small dryers use as much, or more, gas 


, prow?” load dried, and take longer!) 
ry, ICLA?P.S. Incidentally, Huebsch originated the 16-pound Hy-Dry over six years ago ...and it still has its place, but not in a coin-op. 
upport 0 


—_ ORIGINATORS aa 
vc - BS ( ~ MILWAUKEE 1, WISCONSIN 
FIRST IN TUMBLERS...FIRST IN FEATURES 


COIN-0 CIRCLE NO. 13 ON POST CARD 









Today, Dash fits nickel machines! Your 
customers want Dash because Dash gives 
the best cleaning possible in automatics. 
And your washers are protected because 
Dash keeps a safe suds level to prevent 
oversudsing machine failures. Now you 
can sel! the leading low-sudser . . . in 
either the popular ten-cent or the new 
five-cent size. 


For full information, mail in coupon. 
CIRCLE NO. 24 ON POST CARD 


T. J. WROCKLAGE, Bulk Soap Sales Dept. C 
Procter & Gamble Distributing Co. 
P.O. Box 599, Cincinnati 1, Ohio 


Please rush me full information on (check one or 60 
|_| New five-cent Coin-Vended Dash 
[| Ten-cent Coin-Vended Dash 


OO 


| oo 


Telephone Number 


_ 





